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APP Color Design of Fashion Electronic Journals

QIAN Mo
(Chongqing University of Posts and Telecommunications, Chongging 400065, China)

ABSTRACT: The APP color design of fashion electronic journals is related to the journal image and the users' reading
experience. Designers should pay more attention to the color design, guiding users to understand and appreciate fashion,
and stimulating the fashion consumption. It reviews the current problems existing in fashion electronic journals APP color
design, and analyzes cases from the perspective of fashion trend, the users experience, and the color psychology. Thus it
gives the five suggestions: designers should pay attention to the color fashion trends, highlight the color character, distinct
the color function, focus on the color emotion, and control the color dynamic, expecting to bring new inspiration for APP
color design.
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