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Cultural Products Design Based on Poetic I mage

ZHU Shang-shang, WU Jun-gian
(Zhejiang University of Technology, Hangzhou 310023, China)

ABSTRACT: It aims tostudy the practicability of the application of poetry image to the cultural products design. The
composition and performance of the poetry image is analyzed as a multi-level aesthetic structure. Compared with the
structure of the cultural and creative product image, the link of the hierarchy structure of the poetic image and the cultural
product image is studied. The process of the cultural product design based on the poetic image is discussed andverified.
Culture of poetry is the essence of Chinese traditional culture. The application of poetry image would give cultural prod-

uct design more rich cultural connotation.
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Tab.1 The comparison of poetic image and product
imageaesthetic levels
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Fig.1The process of the poetry image applied to cultural
product design
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Fig.2 Corresponding relationship between poetic image of the rising moon andproduct imageof the “Moon Lamp”

i

K3
Fig.3 Design renderings of "Moon Lamp"
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