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Design Evaluation System for Huxiang Cultural Creative Product
Based on Situation System

QI Fei-he, XIAO Di-hu, LI Hui, CHEN Kun-jie
( School of Design, Hunan University, Changsha 410082, China)

ABSTRACT: It aims to study the construction method and process for Huxiang cultural creative product design result's
evaluation index system. The cultural creative product's design and evaluation is placed in product situation system, and
Huxiang cultural creative product's situation system model is established. The model from vertical and horizontal signals
to obtain design evaluation system's construction context is analyzed and conformed. Then, the index system of Huxiang
cultural creative product is constructed via the method of qualitative and quantitative research: contextual analysis, liter-
ature study, expert questionnaire and factor analysis. After verification and practical application, the evaluation index
system is effective for Huxiang cultural creative products' rapid and basic evaluation. This provides a reference for the
superiority and inferiority of Huxiang cultural creative products and a new idea for cultural creative product's design

evaluation study.
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Fig.1 Situation system and design evaluation context model of Huxiang cultural creative product
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Fig.2 Thinking for the construction of evaluation index system
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Tab.1 The 10 evaluation indices and their interpretations
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Tab.2 Factor analysis results of the 10 evaluation indices
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Tab.3 Scores of the 16 products
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