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Interactive Integration Design between AR Technology and Traditional Paper Media

ZHAN Qin-chuan, ZHAO Yang
(Shaanxi University of Science &Technology, Shaanxi 710021, China)

ABSTRACT: It aims to study the application status, advantages and ways of augmented reality in traditional paper media.
By analyzing the latest domestic and foreign applications of augmented reality technology in the publishing industry, it
discusses the new design concepts and methods of applying AR technology to traditional paper and media, and combined
with its own team to enhance the practical case of book design practice to study the background of "Internet +" era under
the traditional paper media to achieve a new value experience, seeks new ideas for development, in line with the require-
ments of the times to achieve transformation thinking. By studying the advantages and application cases of augmented re-
ality technology, we can conclude that traditional paper media using augmented reality can not only convey rich infor-
mation in more forms, but also enhance readers' interactivity and feeling of experience while enabling brands advertising
to create greater value. It elaborates the application of the interaction between augmented reality technology and tradi-
tional paper media, and aims to discuss the new transformation method of combining traditional paper media with new
technology and new technology under the AR technology.
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Fig.1 AR advertisements in newspapers
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Fig.2 "Tsui Court" magazine
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Fig.3 AR book "The Sun Came Out"
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Fig.9 3D model display
interface framework

Fig.10 Front design of
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