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Persuasive Design Theory in the Internet Product Design

DENG Rong, ZHOU Yang
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to construct the application strategies of persuasive design by case study on how internet products
change user behaviors. It is based on the Fogg behavior model and theory of psychology. Through research on correlation
between psychological factors and motivation, the principle of persuasive design is found. Persuasive design has a great
influence on changing user behavior and enhancing customer stickiness. By generalizing and analyzing large number of
Internet product cases, it construct the principle and application strategies of persuasive design, which could provide new

insights and solution of internet product design.
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Fig.2 Cases of scarcity strategy



178 f % T

7

20184 3 H

2) B, 5 R IR Nk i
BE Yy i S W B AL, AATIREE R A X7
G AR R Z R 25 T [0, R JE AT IO B E 2 i
Tt , T E SR R AT AT AU, Sean T
PHEOR T 94T Il o SR 30 S0d s 25 1 P & 2
IRAF R TALE R AR R, R AT P A
Fe B Ardn g7 51 G B YA TR R 3T 4%, T 50
i AR PR A A% 10 5 IR 55 o 51 S P T 20
R B T AN, X kD o R RN A — M
A, HRHUE S RSN T 20, 2008 A S Rix
Rk BIANAR 255 dh ik I R OC A%,
FUEREAT B A X U A A SRS TR KRR B, 1
SKEI S SRR &

3) BURHEME o A B AT 205 AR B 32 3 0 DL Y
OBRARIE, AUBAE D RS LR S P AR, s
DTS5 P 7, AR R M B0 5 AR A LA R i A
PRAT D o IR Bl A — o {5 BRI 0 7 ) P 42

w EBFFA \SLE)
| EETEENT TS|
ol X5 EXva

S REman

B /SR ERN nR) RS
HE: BN /RE

B /A ik moonlight.movie/
#lEERBE: XE

W KE

= B 11155
% v1 & AREMEGE) AXTHEEREE)
AANEIRR
B IMDbEEE: 14075722
a EMshL b TikHEE

SE: BE REWT ST REE
IR ENRSEREN-EE T SR

TRV WS, KV M AAE ST DARKRTEE ik
ASEERAT . MUAIAIE . POZLHERE | R AE S5 2
Bk R 1) AR B 5, 7™ il v o B2 3t o AR
RMEAITR, A RME—E R bR P sl

4) #oihl. FEXHE—Pr s Z TS, AT
A AR SR BT AR 2 R RO, B AL
PR 32 DA TR AL UL ) PR AR 1 5 - 00 oK 5
Mg AR . BB v, Ok M SR Y R 20
HRAA T sh D REAA , et R B 20N R (5 5
HE S BRI o KA PRI TR R A
e PP R AR R AR 5 4 H Sk Ak b A

AR AR HA T . ANt B, 1T
AR 2R SR s 2 e fhas RO, 5] a0 52 7
6142 N . B 281 TF4r . SERIAR L
JEEFIEM 4.5 B, s RS E BT 000
e, HERRMESZE B MEH R, WK 3.

B3 Moonlight (2016)

?' 2 41488 A TR

BN 2016-09-02(FFANIERRET) /2016
-09-10(BE B BET) /2016-10-21(XE)

VKRGS
TIGERER , ARbES

IFF 4% LR
¥ T 368% BUtH

BT 72385882 HFFHNT

c /IKREM

Kl 3 Aok [m] S s 5 451

Fig.3 Cases of social

5) AR, DI AT RZR SR 52,
F RS e 2R TR, WK 4, AFRSEIIEA
A A O %5 H el A IR e, A Fe Sk
B R R ATV R A Ry T SR e i B, 22
FEAR 1 252 S B R 8 4 AR B, AN AR (45 o0 &
A o A1 A Y S R T RE A A T8 SRR A A 4 56 1
FART B, B2 T AT A RS RUEL Sl (R 4%
ATTHE 5 T 7 S FH P I BRI . 2 sl B 25 (A
Mf5izsh . Keep) i@ ARhEE . HEATHS | ARSET
RALTCER , T P g s SR, Sk i
FA R VE 5 ML R AR P 49 4 PR B8 46 X AS T
(A5 AR AR 22 S AL A IR 55, 38 ek ik oy 2Ok 85 il
F P e SEAT IS Bt S il S AT AN A
=, WKl 5.

6) BAFHNE . AR N TRELE A O A bk
FROTERE , T 5 e R el 2 30 o TS L P B Bk 3 v
FUET R o A R W A LB I 7 i v LR R TRl R
RIS . RIS . ok Arar . BUBLR P 4870, R

identity strategy

ARG 2 5 e 5 P B 2 I R O A 155 SR A R
fRALRg O SO PR BRI 5 P 2 A
RS, ST A SC B RTS8 51 5 P 2

ARAUHERA R 5 0 P A AR A B AT
ML FH P B SR TE RN, AN FHLYE 2 Akis 3K
TRXAPFRT A T B SCTE” BIA SR A, 5 REALEX Y

K4 SHnRgdeRe T
Fig.4 Maslow's hierarchy of needs



H39E F o

A+ 0 A T 7 i 8 o 1 R PR 5 179

ETSH L,
1 | O
30 ot
FRlTE : AT R h
Q
ZRnRES 60 :x 1 1§ 36471 &
]‘(_‘ = i e
miE £ e WEES 0 2 . 14928
fh TESEET—WFH, AREMEE P
& | 120+ . -
s o — .
a ZRfEH b KEEP c WfFiE3h

RINSE s =S
Fig.5 Cases of self-fulfilment strategy

T A BT A PR 2 B R A R B A SR AR
FEXHE B BRI R R AL 2.0 FsR AR,
R T IRBUE R REU T8, RS MlsER
A 3 & T R i R B, RA P I E b fa A ]
TRBIE Z N S R 2, aohE A P iR
HEE 2 BV B IR S5, R RIS e = 1 1
51 & P Ak S0 1 nh sh 4k i A 2% e 3K 25 B AR .
2.2 RABRINWNEREE

FBM 17 AR el g ) &R BARh 6 . B
B, 4k, IKfE. K. S ARG, B
Do) 7= & e Xt B g B T O T R R R BAERT 4 A
7T . WO B B NS T — i e e AR,
NATE G B 2, Sh T 2K W B (R4 et
1 P A D K MR B B B RS BT, AR TR
T 22 1 B () SEUCE RN pe ok e £ FH 5 g g TR
FERFEZER . G877 K Z AR T AT LU IE [ 42 5
FAPAR G HRE ST, o nT LATE o 5 ) B ARG T oA S BME
ol 7 4H e ST B R BE S A sEsR T, LA 6.

[ B Ememmen

b ENZRZEiC
K7 42T P RE T RO OG0
Fig.7 Case of ability enhancing strategy

PR PR B )

FEAIRAT D i SE B

Kl 6 MRhAE T R R ST T 1
Fig.6 Two ways to enhance ability

TEF P AR B RE T BT D 1, ELER R R R
FRSh UL B T2 | (5 8 % 2O P T L
B o ¥ X AR AN & B S AR SR R s B
SEEICAE S S B 0 2 R A i T 3 S AT
B PRES APP 78 1 0L 2 6 S B A Bk
WA HIER, WE 7. 8 T2 T IC AR,
KT E GBS P BN, 72 H

DG

c fREGEH



180 fu %% T &

2018 - 3 H

P IEmEF EAEEN S K RS T PR
T, AR 22 HL I 7 i ) 184 SR P S 1 AR AT R S PR
MERE I 7 SO S RE T, B T MR k. BN
UCD MLk —, al k&t 32 Zt 55 anfay ffi
FA P A4 1o R v A A5 1A BRI ) AR 6, AR A 2 [
R PR VR RO MERE , MRS 4R B BE T N E B3R TT .
F[E 24 Jakob Noilsen®Lps o] 4> h 5 2. 5
PR RCR . neetE L AR R . T LRI
ATk AR R SR R 2 =5 s e N IR N
JZEE, DR B, AR B RS FE R
W SR e A, N— AR B RS B B — A R
H b5 T 55 B 8] B PSS EOk de e, B3 H AR 01 2
FEPRE RN N FHTE TR S v b a] DL RE
A, YR AT Al X e AT R AR I S T A R
PR, e Be IRt b, M SRR X — B B ] L
SRR 2oX I Wl RS A O SR 1l VA N o8 D22 D M 7
FRAERE S B, T B ol ok S g, ANk il
PEEAE (AN I 2R He A ) TR 5 fk B (R o7 '
17 EBC R ] 25 ) ol e 1 ol i 2 b A o ol
s 2 A SR B P EREE, A sirh B E B
COnPrFEYR T . X5 ), St i B BRIk 0
FIAT A BV A 5 R o kR AR, B
FH T 5 AR ) AT 4 a8 TR AT R AHE Y T LR
Bl P b A R 45 2 P B ]

B 7 o] PR A, G B A dn O 2 mT L
REARAT g SR B, {HL 2 3 S S 3 2 S o R A1
PR ISACR AR B BE N E .

2.3 MERFRWSRKE

W2 HART A BARSIHLIBE T FE AL, (HOR IR T
B K, JRURAR Rl 2 Bk = 453 FE AL AR figh %z [H
o AN AT LASE AT N =2, D b Je A7 o A2k
B T — B0, X P AT A e R H 2R
TEFLIRI 7 i, fish A DR 3% A0 i 22 SR B S 155K
W 1412 PR 5 W 6 B2 o

1) RIBHREE . RIBURAE N O 4k B ETT
FEREH DR RO, 5 5 P TS
EET A R HAATT LIRBAESE . WroE . fi
R L KT AR AR U | BRI 404
PR R RS IEEOR B T Rt UK ETT AL
U BSOS RS IREER | 1528 BRI S
JBT et TR S A I B Tl v S 15t

2) PEWEIEMG o SETR R 32 BRI O i 5E A
BRARGEBE R RIE. WK APP 248 PR
TEAN TR 1] S SRR WK 5 B R L Ay 5 e
MPERFHEL WERRSS KL SEER M
9 I 3K ¢ R R SRS B SR T LA AT Ry 7 A 2 R
B R Ak A ORI B, 5 TP A R i

JELA Bl PR TIE, S 2l ROE A H S AR
3 #iE

BT O L G AR AT TR B 2 R
BT 25 AL A AT i o AR SCMCREE (9 8 01 4R 0k
A SBCT I 1 AN SR, I X4 Fof s ) £t
RS T B4 . MOk Gl LIF Y, $S 3t e
T RERINAE T3 B P kA5 8 i BE 1 A shipiL,
S A AEAEE ALY i R 2R R 1 U R
A TR PAT R R i R R B 45 AN AR, 45 B 30
TR, ARSI AR AANTHAT A, 2R Ok
M 5 A LB s B L F A

RS

[1]  ABDE, sREIA. LT H] P A A ELIG g 7 ot S TR
P43 HT[d]. A2 T/, 2016, 37(4): 88—91.

XIONG Ying, ZHANG Ming-li. Interface Design of
Web Products Based on User Experience[J]. Packaging
Engineering, 2016, 37(4): 88—91.

[2] FOGG B J. A Behavior Model for Persuasive De-
sign[C]. California: Persuasive Technology, Fourth In-
ternational Conference, PERSUASIV E 2009, 2009.

[3] CIALDINI R B. Influence: the Psychology of Persua-
sion[J]. Influence the Psychology of Persuasion, 2009.

(41 BT, b2k FEHE o5 R[] OB AR 5 0
H, 2016, 4(9): 549—560.

YAN Ding. Social Identity Theory and Previous Re-
search[J]. Psychology Techniques and Application,
2016, 4(9): 549—560.

(5] B, TR B ALELEIM]. BN TR
H A, 2014.

WERBACH K, HUNTER D. For the Win : How Game
Thinking Can Revolutionize Your Business|M]. Hang-
zhou: Zhejiang People's Publishing House, 2014.

[6] AR, ZEETMEZE]. 3% TR, 2013
34(2): 38.

HUANG Ben-liang. The Semantic Level of Interaction
Design[J]. Packaging Engineering, 2013, 34(2): 38.

(71 SREF. AT B HAE A AT A ) B i o L
FBFSE[D]. Jo#h: YLHE K%, 2014.

ZHANG Gan. The Research on Persuasive Design and
Its Application in Health Behavior Oriented Product
Design[D]. Wuxi: Jiangnan University, 2014.

[8] NIELSEN J. Usability Engineering[M]. Boston: Aca-
demic Press, 1993.

[9] GARRETT J J. The Elements of User Experience[J].
School of Government Harvard University, 2003, 59
(2): 87—87.

[10] EHF, #Hhe. FIHRI ™ S BTh ss LS o e
[J. f12& T #2, 2011, 32(12): 97—100.

WANG Yue-feng, JANG Xiao. Research on Feedback
Mechanism in the Internet Product Design[J]. Packag-
ing Engineering, 2011, 32(12): 97—100.

[11] i lfF. ¥ B 7 f e AR 3y 2O 57 i eh
B FHBFZE[]. %31, 2015(4): 95—96.

MENG Jiao. Application Research of Persuasive De-
sign Theory through Products Relating to Forming
Healthy Lifestyles[J]. Design, 2015(4): 95—96.



