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On Emotional Design of Commodity Packaging

LONG Hui-min
(Qiannan Normal College for Nationalities, Duyun 558000, China)

ABSTRACT: It aims to explore the emotional design concept of commodity packaging and its practical application in
various packaging fields. From the development of packaging design, combined with the emotional packaging design in
improving the commodity identification, strengthening market orientation, determining the important value of actual
consumer behavior, it explores the emotional design in the gift packaging, food packaging, cosmetics packaging industry
specific applications, and examples of representative display and discusses the specific application methods, and summa-
rizes the main features of the future development of emotional packaging design trends. Emotional packaging design is
currently popular form of packaging new fashion designers, which can achieve a non life commodity and people's feelings
is unified realm between the plain application and be used to produce a very subtle emotions, and by means of the packing
of the goods themselves the appeal of the language to communicate with people, to achieve a greater sense of emotional
resonance, which greatly increase the added val ue of goods.
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