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Innovative Application of Packaging Materials

ZHANG Wi
(Chengdu University, Chengdu 610106, China)

ABSTRACT: Through the research on the innovative application of materials, it is emphasized that the innovative design
of packaging materials should not focus on the development of processing technology, but also on the cultivation of in-
novation consciousness, so as to help establish more innovative packaging design value and production value with the re-
search on the innovation of the material application methods. With innovative design concepts and innovative material
application technique, it gives higher added values of products and improves enterprise brand and products with the dis-
location of the product competition ability. Through the open mode of thinking, from multi angle, multi view point and
multi interests, through methods including literature review, data analysis, interdisciplinary comparison, case study, it ex-
cavates the culture and form connotation of material, tidies the forms of all kinds of innovative applications of packaging
material and summarizes the main packaging materials in the modern design. Innovative application methods of packag-
ing materials include open innovation design ideas and concrete means and technology of design. It mainly embodies in
four categories, namely the combination form of deconstruction, breaking the habit cognition and thinking pattern of ma-
terial application, gives the perceptual color packaging materials using bionic design, application of new technology ma-
terials and technol ogy.
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