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Cultural Transfer Model in Cultural Product Design
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ABSTRACT: It aims to explore the mechanism of cultural transmission and the design methods based on it in cultural
product design. According to the relationship between the culture, product and consumer, the culture storage hierarchy of
products and the culture cognitive level of consumer are analyzed from two important aspects, and the case of gift design
for G20 is taken as an example to verify the model. The culture transmission in the cultural product design depends on the
cultural elements' storage in the product's appearance level and meaning level, and the cognition and identification of
consumer. The application of cultural transfer model in the cultural product design can help designers understand the na-

ture of the cultural product design, and improve the design quality and efficiency.
KEY WORDS: cultural transmission; cultural product design; appearance; meaning; cognition; identification

W& BRI AR, V27 g ik & 1 Hol
A7 (R 15 KRS T, DR R SO e 3Rl T
HEA AR ORA BT, K88 T 6 BT
BT EEF RS NA, SCIC R B
i (9 HE B SRS ) o AE A XA BT A
PERII AR, E BT BT 7™ il Rl A SR TN 28
S P AT DL IR HILR Tl A 1) R S Pk . o T
HG A 2 SCAE 5 B s TR RS, AT SO
T S RS i, BRI T — A
PR BT B SO A, T ST R i
FEE AR EU P B AR, R T SO E SR Bt
R AR 507, BT IR AL T 308 dhik it
MHMS% .

Wi B EY: 2017-12-05

1 X 5ErFmigit

SO DX A B N AR A 23 6 i 7
T3 £ 400 SR DR 0 i AN R X
AR T A5, R — A E X
LRSS T i B R b E SO K
Mh—JC =, HEA B 2R SRR HAR AT A S A
#RIC AT FEAUAY , I b s o [ B R A R R ™,
Je BT BOR T AL IR 8 5 AN R PR

PR ARAR |k B —Fh i i SR+,
JE AL G S QR BT A4S A 1R, kRS KRR
TGk, WRE TR IMRERNIRE 5%, 2

TEEE A ks (1982—), F, #rix A, Mt, HT@R I RXFIAHIKE, TEAFLITIHE =R LT F @GR,



96

% TR

20184 4 H

Dy 5o SO S 5 A B AR, R SO AR i
(O B BB AR o N2 23 X i R B SO AT
TR ST, B o 42 I 8 s i 05 5k R
TscAbr= i B R, DU R IR, R
HIE G SR R FE AT, AR 93 X A
Z NG A 55 7= 5 5k @ mnd, g
FEo 2t AR SE T UL R SRR AR L HoR 507
B DRSS RIS R, $ T 24 S0
PR P 2 U L AR AR R

SCARAT 7=l AT LA 52 17 S A, i SR
0y SR B SO, AT HEA ™ ity B 5 22 SCAR A R
&, I X SRR B S o, ol P A8t SCIE Ry

ik

PR, PRBLH ™ A B B BSOS B S O E .
2 XM R R

SO dh B B A o e i A B B A
SCABITCZR R il , P 3 3 X i LS 5 IR B 3
WO Ry SCHRoT R, DA SE B SCAR A% 36 o 73X A3
FErf, 77 O SCAETE R A AR S TP X7 i ) AR O
SERL SO 138 ) B , LR SR i B R S TR Y
Botro HILEER T le — 5T 3000 S BT S
ALY, AR T SO i 7 i A A7 O i 28 A 16
PR R B, DL R AR, ILIA 1.

[ 43 a4z
‘ L v ‘ L] v
R $2, BN ) : (ThfiE. Bl SRS ) : o
Jlt AT R : ™ asR-EnR : BRAA
: : FEXRHIT 5 BN
e : igit S A : ) S T ,
- ' i A2 : ' :
1T ||’ T ||* L WEAR
; ' CEEER . RS | : i
""""""" A R R Iy’ W
: ESUETI R Pyl
UL 2 S ,fﬁfﬁmfﬁ o - e
ke . — (B, aF. MRS -
(FR9. MM, L) " izt B "
' bk h

B 1 ™ Rt oG b aim
Fig.1 Cultural transfer model in the cultural product design
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Fig.2 Timer design based on the dress of Qing Dynasty
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Fig.3 Chinese chess design based on the behavior
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Fig.4 A case study of user's culture cognition
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Fig.6 Culture transmission in the handbag design for G20
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