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Significance Degree of Customer Demands of Sharing Bike Based on Kano M odel

LI Fang-yu, ZHANG Rui-fo
(Southwest Jiaotong University, Chengdu 611756, China)

ABSTRACT: It realizes the significance of user demands information via Kano model. It is based on the Kano model to
qualitatively analyze the customer demands information and then transform that into function characteristics information.
Through the model theory, the importance matrix of the corresponding requirements of functional characteristicsis got to
use the usability test to correct the needs of users in the actual development process. It finally gets the graph representing
the significance degree of user demands and the practical results of them with high usability. Kano model is able to esti-
mate the significance degree of user demands, but some flaws attached. Usability assessments are able to correct the re-
sults and prompt the accuracy.
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Fig.1 The running model sharing bike system

2.2 HARPERKRE

P TN UE 2 SRR N R B N EE
H, AMTERZEHAET S AMEERRZ T, 258
AR PREOR | HATEOR . WE TSR AR R,
i R BT ER AL T3S & SR AR AL R, 2R I &R
J S BE B P AT AR AR R TR B H K,
T EE P AC = R A AT Sy, TR A T AE
NG, 2 P R B R P iR AR A, TR

P e IR Y SCBE PR T e T P Aok, DU 2,
st T
O rwe ant Bh i
i
wis  WE 94 owm ER g T en =
wp  BE FE B T B %h
UEs | SERMbER fEBTAT LK
o BFMEMEE o BOLTHRHER o B3RNSE
o HHEE o MMIHZME o st
o ZHRYOTR
o MESH . o WHURIIZI XA
© WHMBREIARE o mrem o FRAEHEL
o HEEL o HEmIH
o A
. RS
o FREUEREREAL o BRAR o SRR
il | e TR o FREX o Ffem
g nE o ST ,
o FHREBREEGN o mianAmg o MBS
PRKATMERERAS CEARATS - SR
2 . MRS iR
LRSS - it  appIHAT “ . . BB
= SROLRPE P AT « A S « appHi FE 13

K2 R AR PR
Fig.2 The user journey of sharing bike

2.3 HRPEXRGFE
5 2 P I P it R TR S T S D R B B A R



158 fu %% T &

20184 4 H

555 O YIRS, B IR AT Lo 3R
WS, BRI . REALBRE G A
AT o IR BRSO A ORI R R, U
R BN R D BERRAE A AW £ IR TR h T
SN G P A A AN (5] it e A S B A
Pk, 7B AR g, EH X BT T
it IXAE A RE B UL SR R A G 3t B A
B, L S P f A% A T B A g 3 ) R e
ARG K o F IO 2 H A 5 S T 30 T ) 2 P AR
%, REG P RS, B TR A RO Rl
JE o R A LR 1

x1 WHEESHE
Tab.1 A part of the questionnaire
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Tab.3 The classification of demands extracted from the

Kano model
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Tab.4 The statistics of estimation scores
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Fig.3 The significancematrix of user demands of sharingbike
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