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Value Promotion of Agricultural Products by Design

PI Yong-sheng, DUAN Sheng-feng
( Sichuan Fine Arts Institute, Chongging 401331, China)

ABSTRACT: It aimsto explore the design creative method to enhance the value of agricultural products through the study
of agricultural products, and give specific design cases. TakingYouyang of Chongging as an example, the current situation
of agricultural products in rural areas is investigated, the reasons why the value of agricultural products can not be
reflectedare found out, and the design creative ideas based on the related ideas of social innovation design are applied, so
that the price of agricultural products to commodity transformation should be promoted. The design can build a mutual
trust in the relationship between the rural community and the urban community, so as to make the agricultural products
commercialized and branded, and ultimately improve the value of the agricultural products. This is of positive signifi-

cance for the rural construction from precise poverty alleviation to rural revitalization.
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Fig.1 Production and sale of agricultural productsin Youyang
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Fig.2 Logistics journey map of agricultural productsin Youyang mountain area
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Fig.3 Analysis of design problems
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Fig.4 Jin Shengda chain convenience store
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Fig.6 Packaging design of agricultural products
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Fig.9 The packaging that can be transformed into the tea set
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Fig.10 The packaging that can be transformed
into the gift box
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