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Digital Creative Product Development Based on the Kam Minority's Bird Totem Culture

NING Tong-tong, JI Tie, MIN Xiao-l€i
(Hunan University, Changsha 410082, China)

ABSTRACT: Taking the Kam minority's bird totem culture as the research basis and cut-in point, it explores the design
process of the development of regional cultural digital creative products, and promotes the spread of regional culture and
the development of local cultural industry. From the perspective of regional cultural studies, we integrated the bird totem
cultural resources and established a framework of bird knowledge resources. Furthermore, we used the dual-creation
model of "craftsman entrepreneurship+student innovation” as a means. Combining intelligent hardware technology with
traditional culture, the new model of the Kam bird totem cultural digital product design is explored. Through the intelli-
gent hardware technology, it is possible to create a bird totem cultural product that embodies the richness and vividness of
multiculturalism. By cooperating with local craftsman, it can help build local people’s cultural self-confidence and stimu-
late their interest in learning new technologies. Furthermore, it can establish the internal mechanism for the development
of local culture and create employment to promote the development of the cultural and creative industries in the Kam re-
gion.

KEY WORDS: the Kam minority's bird totem culture; cultural and creative product design; design process; dual-invasive
mode
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Fig.1 The bird on the Drum Tower Deck
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Fig.2 The shape of the tail of the Kam's gate
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Fig.3 The bird cage of the Kam
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Fig.4 Bird pattern in brocade
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Fig 5. Reed clothing
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Fig.6 Silver crown in Kam women's headdress
p&;. AT L T v .

Bl 7 55
Fig.7 Bird Festival scene
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Tab.1 The Kam's bird culture knowledge resour ces
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Fig.8 The design process and method of creative products for the Kam's bird culture

4 AESEBEXUeErmigit =5

BT LRI TSR Y A (R 5 P SCAL 1™
PO R BOTHER AR AR, RS AE I H BT TR A
B, A LR B S R S R B AR ) R AT R A
ARE

TERTAABIE R, 35T H /N R A PR A 18 1 {17 e X
BEFL 20 %, AR EROE . HEFRE A REE .

NWVTR AT 15 , 10 #T7 BE T I T 11 27 ~J ] #7521
i R AR AR AR XA S S iz
R S, HRAHR S SCAL ) — F ORI Bz,
RBLHHT

TEBCHE R rh, AR H iz JH B A 7 A R Y3
T DU e 1 A 24 VDA T 24 13 43 1A 1R 1 SO Ak 5
RIER VAL BT B, Wk 20 SRR RT i
TS Z — BUE R BT 5 BB 2 8 f

x2 AHREXHFRETER
Tab.2 Design elements of the Kam bird culture product

Pt J R 2% eI R
75 i B R 2 7 i 53 4 5 £
ALY il ot g 5T HA T35 2 e 25 Al 5 A SRR S TR A Ak, 0 77 il i Y
R T & (6 s (LR, R E B DI B AR, T
= AR R RV, E AL a7 A I TS LA B 2 Y 5
WA ARG B g R H L A 2 7 i B 28 .75 30
5ILRATHRS A B R BB B RAT R B S
o Al 151 H rb e SR R TR E RSCR S IR 4

17 55 0 A 2

FH P 0 1 17 S




38 fu %% T &

201845 H

RIS Sy, FoRAI H AR e FH AR, A LED
KTOCAPE AN AR AL, BRI | i
DAL 5 M f B T 7 el g e A TR ORI
05 A IR AN BN, ™ i 9 52
AT Betk, DL 10, A ERAY S H 7 AT UL
ALZESR T 1A IO SCAL , o > BRI o, 458 3C
LS A 3D ITERECAR, " RLSE )™ dh I 45
F 1 14

B TR BRI HOR RN 3D FTENHCR ST ASL, T
F/NAIE 285 ASBAL RIS B . S8k
BRI R EOR, B T HEYZ S
B, B KR B R AT L
i SRR S, ITIARAT F i s =R
ZIRIIEA, ARk T IR A AT AEPERY . LUR K
FE1 TR AN 503 B0 O R, BT o 3
W AT R AL EL, T 5 O RIE AR, IR AT
SRR, W 11, BT EOR AT UK T SCAE
LR ZARMEIT, dal RTINS ST AR
W ERE MBS TRZIE . R

PO AR B 0 7T B BIF 77 ARKT 7 B

Fig.9 Dongting magnetic levitation music light product design
from Min Xiao-lei
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Fig.10 The Kam's flying bird product design from Liu
Xu-liang
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Fig.11 The Kam's bird totem product design from He Ying

5 4£5iE

Mo ISCAL B S B E N S L SRS EAR )
AlE AR, R E SO B T B Ay o AN S LA
5 5 P RS SCAL g U L, 22l i 7 73 A1) s S 1k
BRIRA BB, LA e W N R 22 S
IFAL T A BRI B SRIENE" o ASSCER T )



%5 39% 4101

TSR 2T 5 5 11 SCAL 507 R 8™ i T & 39

5 P s SCAR B B BT IR AR KO s, TN R LA
RERMESE, LB R ik Be A 3 Bl 4
AT P 23 BT X 4 1 J B I A T 83 A 5 3l AT
T EH2 A0, BT T T2 AR MBS Bl
A, TRk Al RO e, A RO S b T T
ZHIRTENLE], AT 2L s, AU AR Z
KIEZ AL, i BB SRR SE 353 1T LAMAS [ B4 7 1) ok
VA2 H 00 5 35 1) i e SC AR B R R A T R R A
B, AR HAERE T LIS R A R L, BT AT
AT R B o

S -

(1] Je/MVE. EIE: 4T ERSC R [, b E RE,
2007(2): 31—33.

LONG Xiao-sheng. Tongdao: Create "the Holy Land of
Dong Culture"[J]. China Nationality, 2007(2): 31—33.

[2]  ZEDUh. BN S EAT M) KT IR AR R
*t, 2012.

ZUO Han-zhong. Totem and Symbols of Hunan[M].
Changsha: Hunan Art Publishing House, 2012.

[8]  fArlE . B KBS S #has 5 SOH e N TR ).
i J71& I, 2008(8): 85—86.

HE Hui-lan. On the Mythical Imagery and Its Cultural
Connotation of Sun and Birds[J]. Southern Review,
2008(8): 85—86.

(4] 8k, tplEie, it HEEAEY B S A 1k
THARR[I. WIR R A4l (k&R ), 2009, 23(1):
140—144.

Jl Tie, YANG Yuan-yuan, ZHAO Jiang-hong. Regional
Intangible Culture and Local Design System[J]. Jour-

(5]

(6]

(7]

(8]

(9]

(10]

nal of Hunan University(Social Science Edition), 2009,
23(1): 140—144.

BAELE . 5 EIE S TR RO X 1 52 5 304R]]. #E
2Rl B2k, 1994(3): 109—113.

SHI Yan-ting. Totem Worship of Birds and the Bird
Culture of Wuyue Area[J]. Social Science Front, 1994
(3): 109—113.

LEONG B, CLARK H. Culture-Based Knowledge
Towards New Design Thinking and Practice: a Dialog-
ue[J]. Design Issues, 2003, 19(3): 48—58.

W 75 . A T A RS 9 D S 1 RTRE 2= (B[]
PO R B 2 e (B r At B hR), 1991(4): 19—
25.

YANG Xiu-lv. Historical Value and Scientific Value of
the Kam Myth of Creating World[J]. Journal of
Southwest Nationalities University(Philosophy and
Social Sciences Edition), 1991(4): 19—25.
Sedfeip. B 10 IX AR IR [M]. Kb
1, 2004.

CHAI Huan-bo. An Introduction to Ancient Culture in
Wuling Mountain Area]M]. Changsha: Yuelu Publish-
ing House, 2004.

BUCHANAN R. Worlds in the Making: Design, Man-
agement, and the Reform of Organizational Culture[J].
She Ji the Journal of Design Economics & Innovation,
2015, 1(1): 5—21.

BRI, R, X, S5 USER 4 S0 SLi
BWIHIRBE A RR[]. B EARFER R (IR S
THR), 2012(2): 142—147.

ZHAN He-ping, XU Jiong, LIU Qiao, et a. In the
Name of Parametric: Exploring Experimental Design
Curriculum Teaching[J]. Journal of Nanjing Arts Insti-
tute(Arts and Design Edition), 2012(2): 142—147.

EREP



