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Packaging Design for the Products of Creative Agriculturein Internet Era

LING Ni, ZHANG Heng
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: It aims to discuss the way to build high value-added creative agriculture brand by improving the packaging
of the products. It tries to find the problems by discussing the classification of creative agricultural products and analyzing
present status of the product package design. It puts forward product packaging design strategies for Internet+ creative
agriculture through the analysis on the packaging design principles and the 4-word formula. It puts forward the systematic
design methods of product packaging for improving the branding of creative agriculture, according to the present
low-grade image of domestic agricultural product packaging with confusion, lack of sense of design & brand quality in

Internet Era.
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Tab.1 The classification of creative agricultural productsin Internet+ Era
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Fig.3 Cartoon character of "Three-Squirrel" brand
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Fig.4 Homogeneous cartoon character of "Army Corps' brand
packaging
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Fig.12 "Xiaojulang" sweet orange packaging
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