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Visual Image Design of Chongging Old Brand

YU Ming
(Chongqing of Redio & TV University, Chongging 400052, China)

ABSTRACT: To study the method and theory of reconstructing visual image of Chongging old brand. Chongging
time-honored brands were investigated and analyzed, and based on the survey, their state quo and problems were studied.
From the perspective of design discipline, the strategy for integrative design of visual image of Chongging time-honored
brands are analyzed from the angles of mining brand culture, visual image innovation, characteristics of regional culture,
and improving the system of identification, and then the distinctive brand images are constructed. Taking Chongging old
brand “Chen Chang-yin” as the case for visual image remodeling design. It demonstrates the significance of the brand
visual image design to create the old brand new value, and the feasibility of innovating the visual design for Chongging
time-honored brand is discussed.
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Fig.1 Qiaotou chafing dish store
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Fig.3 Qiaotou chafing dish sign
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Fig.9 Chongqing dialect and element design
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