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Innovative Design of Cultural and Creative Products Based on
Folk Beliefsand Cultures

LU Quan
(Nantong University, Nantong 226007, China)

ABSTRACT: It aims to study the innovative design methods of cultural and creative products according to the cultural
characteristics of folk beliefs. It analyzes from three aspects as following: the cultural ideology of folk beliefs and the
complexity of the cultural and creative products as carriers; the various functions of cultural and creative products based
on different folk beliefs and cultures; the value orientations of folk beliefs and cultures as well as design innovation, and
then puts forward the practical implementation ways and innovative methods for design. Creative products design based
on the folk beliefs and cultures is the innovative design building on self culture identification. They can not only show the
values of local culture and enhance the unique visual language of expression, so as to promote the development of the
cultural and creative industry, but also they will provide useful reference to folk culture protection and inheritance.
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Fig.1 The concept of culture and creative products

2 RMBSXTSTE 7= amB T BE 7% L

FAB RN ST AN H A6 3™, Bl
BRI i )RR B DI RE A S A S PR R A A5
SRR S E i 1 B o AT B e (3 A 4 e E i
JEFETALGE | b B0 CE BT R I N AR, &
AR X SACHLAS Y O A | ]
F o AR A ST AL B 4 5 D RE Hh SCAR 5 A 4 i e
SE 5 RIVLASR R — 5 I 25 19 5T B SEBR A 7 AR 1 1) A
A, B, 500 SO AIB SR 54 B it B 4%
A HRESE I, SCA™ S R SCAL B AR, LIAE T
SR AL, SRR E ST R E T
e, BRSEEsCRl ™ il S i S o S5 S e . R
AR AR SCAL I RE R PR A EL, Lt A AT T R P 3
POIEZSH EMNE, BAFEMRAEE . XFRAE
LRI X A AR BYSRA XF SR AP A 1) 1, & P 2 iR
AAE = 5 AT DL A SR i i R Eh e P, 5
AT 22 SO B & B N TE M fEL . RS S AR
DX AR AT o B T B, SR i AR T AR IR B 5
kT SO R K

PATURR B 58 5 R S5 49, i1~ 7 AL
H a8 A ER, i THEA RGBS, sk
WSy, fEfhEeh, WREFKTIE . MT7ER
IATER Bz, BE R 5 AR NG 2 i
TUVBEERAS . | A E I A =B, Brid
BEY H SR A B S A TGS, ARE—&
W, R, W EE AL, RN R BN
WIS G EREC G5 Bk 6 L TR L Ao
ZFHE AR AT TR R R R BT
G WRAR | G FRR E A EMIRE, [FEdL AT RIS H D
S W RAE 5 SR AR W 432 14 R A7 136 2l T3¢
EEIYIBIIRE . I, RARAR ST X SCRI™ b 9 2
REVE L AT LAZE— 2B AL R ST RE | A SR DI BE MR Ak
TIRE, oA SC I D AE 2 BRSO A AT D7 50
FPREESE, R INREW S s AL S | MR AR5,
ZAEDIREN AL R R M E A R E PR H
H, HR WA ACRABR S I SO BB A SC A 3%
S, R EAR 5 0 SC Ak B 60 35 A S S 1 LA M
OHE . AR SUIERIRAETE Lo

3 JittIFHERAFEMHNESE

RAGFEMSE Mg S e—rE T2
SEwE, BA B —E, AT — T, A
Wik 7 5284, JFRAHT BB S . (EIREERE,
FRAR A5 A ST A Y L T 532 M0 5 s i 4 R A B A
11 7 T S M A B A DA = AL A O
EEWE, EARRRE. ZURHR MBS, TR



F30% 10

Bl R 6T RS A0 S B SO ™ i BB i 103

B, AR RN ERIRA 2
K, BAR RGN STIE i T —E DA B Hr B
piife, (HOCHES: TGS A 0y, S2A 18 iE
MBI, e et rd R, e SR A SORS
PAGE PRV &, B TS AR, B B B T T
(e

BT RARAR D S B SCRY ™ i BB, 7 2
) B A A5 A0 5 1 Tk A5 Z A X0, GE T 5|5 R
fafEmscAe P A IEfE R, WEEAELESR A &, o
FRIBSRAY“ ", LASAS R i F1”, SEBLRARAS
i, AL 58 485 301 hlh Z 18] A9 D BEFe 4 . A6 3C B
7 BB AE R AR (1) DAMERDIE IR
S, MESRNIE E S ANPEARAY TR ™ ah i L
SSALHIE WS, WX AR EA A, BRE
BT I, A T 2 B N SORS M A SR 7™ i 1Y
LHEEZ g, Bt A 5 ItEET; (2) HE
AR B BOR+ICAL+7 5 B BE S , sim Rl 5 P
PEAESCRN ™ S B £ AL, PR FESE0R 3 Y
AR, SCAERE ™ s RS S AR S
WRPHES NSO SC 8, MRHIR 2 O0R T A
SR RS L ST . A R B R SRR (L
e AR SCR R R AR (3) DUJF AL

AORRET , FTRN AP A5 0 A DX B 22, B £33 A ST AR Y
W SRR, MBS AL NSRS A5308
PR Z A AR S . 2R, SCR ARl
B R ST E L TURY ST, S SCA R R A €
KR5S K G

4 SEREERTR 5IRVTIHT R RE

ST RARAF S p SR AT e, HE#E
H AR A HAT AR I SCARRR A B BT ™ dih , RIS
AEDE TE 4 iy OB ™l ) BE R K e, HEsh IR R A SC Ak
{1 2 7 5 R TSP 1 R R 1 T, B3
W B0 S B A R . (1) RABEIMSCiE 51X
SSRARFAE (TN R] JEE EERT, SRIRAT S AR 14 m 352 4 5 L Y
Py (2) FRRAF SR B RS, IR0 7 A 5
(3) WH—JZ [0 Z iR, 2 RUEAT BT X
AR SCARRRE A R AL BT WL 20 Horpes— )=
T R SCRU S BT RR B 2 v SR A, B SR e — it
BUE AN SCAC I RIS 5 BEAT R R ARG, #E47 [R) 267
A BB R s “ 2 oot B S 5 — LR E i sc i
P AN SCHR R IEAT S, 78R — U AT 5 ih 5
AT AR RSB IT K

i FE e i AT LB b 4 R 0 B 7 e r TN
T U N N\ ZERR | REER | N
[ oo BiFfYAE e Sk W ¥/ xa

s > e FE | |\ e
‘Jg 'I'E. / m.\ B 2R A / \ ﬂl— ?ﬂ /j W { 7 u\ ,%z fi&_\
% il N 7 N I AL S L T AN

B2 o0 s BT i S it pE A2
Fig.2 The implementation path of cultural and creative products innovation
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