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ABSTRACT: It aims to explore the basic function organization and design method of cruise personal design suitable for
Chinese tourists. It analyzes and compares the consumption data of Chinese tourists by using data analysis method, ex-
plores the explicit and stealth characteristics of Chinese tourists, and analyzes the individual characteristics of Chinese
tourists in cultural form, physiological expectation and behavior habit. It advocates that, through the consumer behavior
accurate data analysis to understand the needs of Chinese tourists, the results can give directions and hints to solve the
existing cruise conflict, provide catering behavior, entertainment needs, consumer behavior and aesthetic needs of per-
sonalized design basis and target personalized positioning and design method, initially construct the basic functional or-

ganization and cruise liner space setup system of cruise oriented personalized design suitable for Chinese tourists.
KEY WORDS: tourist behavior; personalized design; information analysis; cruise ship design
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Fig.1 The tourist behavior analysis model
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Fig.2 2016 Chinese cruise travel passenger age statistics
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Fig.7 Cruise function organization system
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