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ABSTRACT: To determine the relationship between the design elements of electric car interior design and science and
technology feeling, to obtain the emotional vocabulary with a high degree of relevance of science and technology feeling,
and apply the research results to the actual case design. This paper uses the frequency mean of the questionnaire as the
method to obtain the correlation between design elements, type elements and science and technology feeling, and acquire
the semantic words related to science and technology feeling, and to explore the design application meaning of this rela-
tionship and related vocabulary. To provide support for the theme design and evaluation of science and technology feeling
of the electric car interior. The research of elements design, science and technology feeling and related vocabulary shows
that the style elements are the key to relate to science and technology feeling, in level relationship of type elements, style
elements are higher than quality elements, quality elements are higher than functional elements; the research result of re-
lated vocabulary is concise, cool, future and intelligent; for the production car and concept car, design elements of science
and technology feeling of the interior and their relevance there are differences.
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Tab.1 Types of sensory design elements and illustration
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Fig.1 User 's perception of the image of science and technol-
ogy feeling of electric car interior
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Fig.2 Imagery cognitive hierarchy model of science and
technology feeling of electric car interior
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Tab.2 Samplelibrary of the electric car interior representation
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Fig.3 Design elements association results
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Fig.4 Type elements association results
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Fig.6 Word frequency statistics results
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Fig.7 Situation boardof interior design based on the theme of science and technology feeling
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Fig.8 Design plan sketch process and rendering

5 H£5iF

FHP T B Bl A A T ) T R R 2 T A

ek, AR (IUSERAE ), 1212 (5 SCRAIE ) &K
3% (W2 HRAE ) AN [A] )2 Th 4Gt ) P R RO 4 BN
R JZ PR o G o A5 L A LIRS R R R



%5 39% 4101

RERS: FET RS A SR A NI BT R PR 155

SRR RIS SCRAIE , 15 21300 2R MR E R 5RHY
TR SCIR B MBS R RN ANEL . AR R S
PHE RO A 4™ M A BT 22 57 5 AR 43R
SRR SRR o T A PR E R IR R B
SRR SCRFIESCBRIRN R 70 L LI . A RIERANERE
BIFFE 08 T BTl B e A 2 R B B OR AT 8 SR
SCo BRI, S ST ) AR T A A T 3508 14 Ry B4
WARVHE T2 AWM IR S A 23R . eoh,
ISR . BRI | MY 22 57 1 2 %
WLINER, 7EB TS rb nl fEilf R AR B AR, A T
Tt — LTI

EE B

(1] EYL, ASFIE, R 5T KU R 7 s ANE B T
[J). 03 T 7%, 2004, 25(2): 148—150.
WANG Kai, SUN Shou-gian, YANG Ying. Products
Form Design Based on Style Description[J]. Packaging
Engineering, 2004, 25(2): 148—150.

[2]  POLHE:. RAEENIE I ERRIEF[D]. Kib:
W K, 2007
MIN Guang-pei. Research on the Mode of Sports In-
tention in Automobile Styling[D]. Changsha: Hunan
University, 2007.

[8]  BRE. RAEMERE M P RER KBS
fu3k T8, 2016, 37(20): 14—19.
LIANG Qiao. Correlation between Car Styling Ele-
ments and User Emotional Image[J]. Packaging Engi-
neering, 2016, 37(20): 14—109.

(4] WMEEEE, AI2F, AR, R4 AR BT T B SCE
KB BHEEIR, 2011(24): 121
LIU Juan-juan, FUN Fen, ZHONG Jian-giang. Interac-
tive Design of Material in Automobile Interior Design
[J]. Science & Technology Information, 2011(24): 121.

[5] JFETE, B, WAETE. VR A TR A SRR A
AWFFE[. B35 TR, 2016, 37(20): 35—40.
YIN Yan-ging, ZHAO Dan-hua, TAN Zheng-yu. Per-
ceptual Model of Automobile Interior Quality[J]. Pack-
aging Engineering, 2016, 37 (20): 35—40.

[6]  WREEAE, BRI, 98 Tl S R[]
{u2& T2, 2008, 29(4): 109—111.

(7]

(8]

(9]

(10]

(11]

[12]

(13]

(14]

Y E De-hui, MU Rong-bing. Discussion of the Science
and Technology Feeling in Industry Design[J]. Packag-
ing Engineering, 2008, 29(4): 109—111.

A, sk AT Tk R ). R
Bl 542, 2008(31): 78—79.

DING Zhi-zhong, ZHANG Heng. Analysis on the Sci-
ence and Technology Feeling in industrial Design[J].
Science and Technology Consulting Herald, 2008(31):
78—79.

ST, ARG T BT A Rk I R R 5
[J]. MLpBcH SRS, 2005(3): 12—14.

SU Jian-ning, LI He-qi. The Perceive Feature of Mate-
rial in Industrial Design[J]. Machine Design and Re-
search, 2005(3): 12—14.

ST, . TR R A B Oy
IRESELI]. PUAE TR 2% 4R, 2004(4): 164—167.

SU Jian-ning, L1 He-gi. Merhod of Product Form De-
sign Based on Perceptual Image[J]. Journal of Me-
chanical Engineering, 2004(4): 164—167.

FHE, AT AT, N, SE. VR R R KU Y T
SCIRHUS R[], A% TR, 2013, 34(10): 27—30.
ZHAO Dan-hua, HE Ren-ke, TAN Hao, et al. Research
on Semantic Acquisition and Expression of Car Brand
Styling[J]. Packaging Engineering, 2013, 34(10): 27—
30.

PRACHE. 7= aniscit i SR YD), Kb i
K2, 2008.

CHEN Chang-lian. Research on Musical Sense in Prod-
uct Design[D]. Changsha: Hunan University, 2008.
L B A BLURBER D] Kb WK
2%, 2011.

LI Bo. Research on Modern Sense in Product Design
[D]. Changsha: Hunan University, 2011.

LAl HH, CHANG Y M, CHANG H C. A Robust De-
sign Approach for Enhancing the Feeling Quality of a
Product: a Car Profile Case Study[J]. International Jou-
rnal of Industrial Ergonomics, 2005(5): 445—460.

B PRAT, BAVTHE, . IR ML AL B
SR TH 577k % TR, 2014, 35(22): 22—26.
ZENG Qing-shu, ZHAO Jiang-hong, TAN Hao. Mood
Board Tool and Methods in Vehicle HMI Interaction
Design[J]. Packaging Engineering, 2014, 35(22): 22—
26.



