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Application of " Without Thought" Philosophy in Product Design
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ABSTRACT: It aims to study the methods of applying the "without thought" philosophy to product design. Based on an
understanding of "without thought" philosophy of design, through case study and analysis, taking the relationship between
the user and the product as a starting point, the application of the "without thought" philosophy of design in product de-
sign are explored from three aspects of action affordance, action stimulation, emotion stimulation, and these three meth-
ods are applied to the design practice of dormitory desks and chairs, in order to prove the rationality and feasibility of the
method. The application methods of "without thought" philosophy of design in product design is summarized, which pro-
vides a new perception for industrial designers to think about the relationship between products and users and provides
new methods and ideas for the product design based on the "without thought" philosophy of design, to make the designed
product meet the potential needs of the user. The use of the product can comply with the user's behavior and the product
can establish a healthy emotional interaction with the user, thus achieving a more perfect product experience.
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