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Evaluation of the Usability of Airline Official Website Based on Eye Tracking

JIN Hui-bin', LIU Ya-wei?, MU Xiao-meng?
(1.General Aviation College, Civil Aviation University of China, Tianjin 300300, China;
2.Flight Technology College, Civil Aviation University of China, Tianjin 300300, China)

ABSTRACT: It aims to improve the user's experience of the official website of the airline. According to the official net-
work of 4 Airlines, two groups of different experiments for the four airlines official website are designed, and the eye
tracker is used to collect the eye movement data when the subjects are browsing the website, such as the number of fixes,
watching time, hotspot map and so on. The results found that the airline official website purchase function area design for
the "departure-destination-departure date-return date" of the "one" shape, more in line with the user's operating habits;
advertising area independent display is a low-level strategy, the combination of the advertising area and the utility area
can attract more user attention. This study can provide suggestions for improving promotional advertising display strate-
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gies of airline official websites and similar web pages to attract users' attention.

KEY WORDS: eye tracking; webpage usability; airline; human-computer interaction
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Tab.1 Experimental task and acquisition index
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Fig.1 Four airline official website page layout and interest area division
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Tab.2 Ticket collection task to collect data
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Tab.3 Free browsing experiment to collect data
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Fig.2 Attention time in the "image ad area"
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Fig.3 The fixation hot spots of subjects' free watch on the Air
China official website
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Fig.4 The fixation hot spots of subjects' free watch on the
Spring Airlines official website
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