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On Graphic Design under the Semiotic Per spective
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( 1.Chongging Technology And Business University, Chongging 400067, China;
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ABSTRACT: Based on the semiotic perspective, it analyzes the three aspects of packaging graphic design, which is the
aesthetic aspects of the expression level, as a function of the layout and graphic interactive narrative level, and the divi-
sion of these three aspects is to facilitate the study, practice in the design of the three is a unified whole. The product
packaging needs to convey the accurate information to the consumer, one is to let the consumer understand the purpose of
the product. The information mainly includes product trademark, name, image, production date, safety information, and so
on. Another is to promote the enterprise and product in the form of pattern. The design of the packaging is an intuitive
visual language to inform the products in the packaging and to strengthen the product image, while the text is the combi-
nation of the packaging and conveying the product information to the consumer effectively. On the basis of this, the spe-
cific process of packaging graphic design is put forward by applying semiotics to solve the related ways and methods of
problems, which provides new ideas and methods for packaging graphic design.
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Fig.1 Dry packing design of radish
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Fig.2 Dove chocolate packaging design
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Fig.6 Packaging design of beverage bottle
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