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Deep Development of Tourism Productsin Inner Mongolia Based on
Cultural Heritage Properties
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ABSTRACT: It aims to study the application value and dissemination significance of cultural heritage artistic attributes
in the design and development of tourism products in inner Mongolia. By analyzing the folk symbol, aesthetic transfer,
emotional form, visual efficiency and social value in the artistic attribute of cultural heritage, the pattern elements, mate-
rial texture, modeling features and color language typical representative of the inner Mongolia region related to the mate-
rial and intangible cultural heritage are extracted, and integrated the psychological characteristics of inner Mongolia re-
turning trajectory and ethnic orientation of the depth of the audience needs to examine, thereis atrend of cultural demand.
It explores the connotation of inheritance and the core value of commodities, and applies it to the design and devel opment
of modern tourism products. The cultural connotation and aesthetic recognition of tourism products with local character-
istics in Inner Mongolia should be strengthened by summarizing the development rules and inducements of tourism prod-
ucts under the influence of regional economy, social attributes, humanistic feelings, ethnic background, audience recogni-
tion and local art.
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Fig.1 China post Baotou branch ZHANG Xu's design "Folk Customs"
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Fig.2 Clipart tourism product development
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