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Multi-cultural Featurein Japanese Packaging Design

GAO De-rong
(Shanghai Polytechnic University, Shanghai 201209, China)

ABSTRACT: In today's world, where the internationalization and universalization is the main trend of world design,
Japanese product packaging design which is representative of Asia, still preserves its own national identity. Through
carding this multi-cultural phenomenon, it tries to explore a way to better integrate traditional cultural expression with
modern design philosophy. Beginning with the study of the formation of Japan's simple aesthetics, which is deeply in-
fluenced by Chuang Tzu's philosophy, it expounds the important role of traditional culture, such as Haiku poets, zen cul-
ture, professional spirit and cute culture (Kawaii Bunka), which are unique to the Japanese nation. It analyzes and
demonstrates the products and their packaging design of "MUJI" and "Mister Donut", which are highly recognized in
China. Through the efforts of the post-war generation, Japanese packaging design adheres to and inherits its profound tra-
ditional culture and traditional aesthetics. Therefore, it has found a highly integrated way to apply the modern design
context and its method and the inheritance of nationalization.
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Fig.1 Packaging design by MUJI

T HAEH B2 R AR . S5 9 BT PR C
R SEPMAIR AR ), fRIES BRI T, T
ERPXIETE | RURER ST R e A A
WM S o ] AR SR AR N
TEFBR I —F s 1, e HAKE 2B AN L Bk
1B — A BokAz

2 “MhEEFEBAERZITHHMEDR

2.1 “IMEEFHEIT

AR ZRTRIL T H AR S 0 ) 11 5
7 o TP AT 38 44 A AR R e B4 T S 0
FrRERRART H R LRI RE, AL DL |y
Wk, FEEBRAKA IR, R . AR KA,
AU AL KA B — P SN TE R AE , TR RS
=i, LA 2.



F39HE 12

F SR AR i 2 o SO IR 55

K2 (B KRB AR )
Fig.2 "New Variety of Rice in Yamagata Prefecture”
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Fig.5 "Fruit Cake"
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Fig.6 Packaging design for Japanese confectionery
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Fig.11 Packaging design for White Bear Grain
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