% 39 %

4 12 1]
2018 4F 6 A

(O N

WEBER+ R BB AL B RRAR &5 A S R iR

KIE, &=
(WP T R2%, BrJd 310018)

HWE. B¢ A LKA+ KR TA ZE R L MRS X HER, 2RISR SR EL, 146
FRLZM, Fik BEMNBEEXOERARL, R BBREETOHER, DA F R AL SR 5 4 #F
KA F, A E R AL SRR A B AR AT oM, 2IRA) E R L SBIRIR S0 — R E KAfe IR M+ HF T
TOHIRSESE R, BRAREEXERGIEL, TEZHEM+0 &R L BIRIRSIK R AT RS, FF
A EREMBEIREN+ZR LSRR SESZAN RS, &€ REMENMELEC G RE, A
AERLEMEBRSES RS,

KER: ZRM+; Sl ERLSBM; MERE); REEH; MRELBZERAE

hESES: TB472  XEkERIRED: A X EHES: 1001-3563(2018)12-0165-04

DOI: 10.19554/j.cnki.1001-3563.2018.12.031

Ecological System Design for Branding Service of Creative Agriculturein Internet + Era

ZHANG Heng, LING Ni
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: It aims to study the new requirements of creative-driven agricultural brand service design in the Internet
era, to renew the concept of brand service design, and create creative agricultural brand more efficiently. Through iteration
research on service paradigm, it sorts out the new idea of service design, taking the creative agriculture brand service as
the research object, analyzes the creative agriculture brand concept and characteristics, excavates the general demand of
creative agriculture brand service and new service demand under the background of Internet plus era, using the service
paradigm iteration theory, systematically analyzes the brand service system of Internet plus creative agriculture, and con-
structs the ecosystem service brand strategy of Internet plus creative agriculture. The idea of creating customer value is
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put forward and the creative agricultural brand service ecosystem is built.
KEY WORDS: Internet+; creative agricultural brand; value creation; service design; service ecosystem
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