(N N
176 PACKAGING ENGINEERING

308 K12
2018 4 6 H

FTER T A B = mm I A SRR ALIE

&

Bi', HtAE?®
(1. b RE R E &L R, b 200082; 2. iR T k%, ¥ 200082 )

TE: B& SATHEA . FEARAG L Z R ROME, Fik ABFFA AR, B35 Ee it
TR, & NEXRFTFEIELT XA Foet Zo ek RiE,; HFHEAERFER+3D 7RI T L
B = ) FR T RAEA R VR, ARFMREHWENMETHAFE T X ZHGAREZINF X ;
A& B AT HEN T 3 — W 46 B XA = 50 0 T 4K Rl Ao g A 7y X

KR FA; XA TR EF; EMET; W
X EHS: 1001-3563(2018)12-0176-04

hESES. TB472 TEkERIRAG: A
DOI: 10.19554/j.cnki.1001-3563.2018.12.033

25 B4

=1

Opportunitiesfor the Exploitation of Cultural and Creative Products by New Media

RAN Bin', DU Yue-ting?
(1.Shanghai Publishing and Printing College, Shanghai 200082, Ching;

2.University of Shanghai for Science and Technology, Shanghai 200082, China)

ABSTRACT: It analyzes the opportunities for the exploitation of cultural and creative products by new media. It is based
on the communication science to study cases. We conclude that slip cue validity will also be affected by two aspects of
group identification habits and external disturbance degree. Online crowd funding platforms expand the financing chan-
nels for the production of cultural and creative products. Digital media technology and art + 3D printing have promoted
the creative design and production of creative products. The new digital display technologies, such as VR, AR and MR,
are rich in the modes of presentation of the products content. With the help of new media, we can further expand the
marketing channels and marketing methods of the products.
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