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Reshaping of Jewelry Personalization Process with 3D Printing
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(1.Wuzhou University, Wuzhou 543002, China; 2.Zhejiang University, Hangzhou 310027, China)

ABSTRACT: It aims to study how the 3D printing technology reshapes the specific links and processes of traditional
jewelry personalized customization industry, so as to guide the design and development of personalized customization
jewelry. It introduces the application of 3D printing technology in the jewelry industry, and compares with the traditional
jewelry personalized customization process, discusses the 3D printing technology how to rebuild the industry of jewelry
personalized customization in various aspects such as user needs, design links, production processes, sales links, after
sales services and so on. It analyzes the characteristics of the changes in each link of personalized customization jewelry
development under the 3D printing technology, especially the influence of the technology on the design and production
link, in order to guide the design and development of personalized customization jewelry. By comparing with the whole
process of traditional jewelry customization, it clarifies the characteristics and changes of personalized jewelry customi-
zation development under the new technology conditions, which can support the product development and industry de-
velopment.
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Fig.6 Traditional jewelry making
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Fig.7 Comparison of 3Djewelry printing and traditional jewelry making
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