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Xunyi Color Paste Paper-cut Symbol Extraction and Innovative Design

MA Jiao', ZHANG Bin®
(1.Xianyang Normal University, Xianyang 712000, China;

2.Xi'an University of Architecture and Technology, Xi'an 710043, China)

ABSTRACT: From the point of view of the user as the core, it investigates, statistics and obtains the tourist demand
model of Xunyi color paper-cut tourist souvenirs of national intangible cultural heritage, and transforms the design lan-
guage of KJ and BS methods to the user's demand information, and introduces the integration of innovative thinking to
guide the fusion of souvenirs and regional culture. It extracts and analyzes the graphic symbols and color symbols in a
large number of paper-cut works to combine the aesthetic needs of tourists and the market to innovate the original
graphics. Combined with innovative design thinking and principle, it is applied to the design of tourist souvenirs, pro-
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moting the folk culture tourism industry and the development of local tourism.
KEY WORDS: color paste paper-cut; intangible cultural heritage; souvenirs; innovative design
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Tab.2 Theideal price of tourist souvenirs
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Tab.3 Extraction of shape symbol of Xunyi color paste paper-cut
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Fig.1 Color symbol extraction
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Fig.2 Complementary color extraction
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Fig.3 Gradient color extraction
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Fig.4 Redesign of Xunyi color paste paper-cut tourist souvenirs
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