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Innovation and Application of Native Elementsin Graphic Design
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ABSTRACT: It aims to explore the application strategy of local elements in graphic design. Starting from the related
concepts of localization, it analyzes the diverse and distinctive native elements in China, and summarizes the important
role of local elements in the field of graphic design. On this basis, the innovative application strategies of local elements
in packaging, marking and advertising design are analyzed in depth, combined with dairy products, wine products, and
wine products. The example of tea packaging, city logo, Bank logo design and graphic advertisement design are demon-
strated. The development of the future local elements and the more possibility of the plane design are deeply explored, and
the design ideas of graphic designers are planned and guided to explore a more diversified design strategy. The integration
of local elements and graphic design can form a new bright spot with the help of rich cultural content and emotion. It can
successfully express the theme of graphic design, influence the cultural life of the public and promote the long-term de-
velopment of graphic design works.
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