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Design of Heavy Truck Front Face Based on Gestalt Theory

LI Qiang, PENG Jing, YIN Huan
(Taiyuan University of Technology, Taiyuan 030024, China)

ABSTRACT: It discusses the application of the basic visual perception principles of Gestalt psychology in the modeling
design of modern heavy truck front face. Starting from the user perspective, it applies the Gestalt principle to the existing
heavy truck products, analyszes the relationship between the organizational structure of key modeling elements, explores
the visual perception principle of the user in identifying the front face of heavy truck. It summarizes the modeling design
method of heavy truck front face, so that the heavy truck modeling can accord with the user's aesthetic and cognitive. The
modeling information of heavy truck front face can be more complete and accurate to be conveyed to consumers, thereby
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strengthening the identity of heavy truck brand image.

KEY WORDS: heavy truck; front face modeling; Gestalt theory; visual perception

M RHEAE 41 100 Z4E R, B &R AKX
PR AT E MR AL, 1 B B e T S 5a 4 b
AOFE P H it i, RIS (19 B MR B 3k
5 BRI L3 2R 67 1 2K i LR R BT e Y
FATE, [l TP AR e e
ol 2 iy RS B0 3R M0 AH A H O AR 5 N RO LR o
MUEHARST &, iR AT A 38 B B T A4 e S S
T 2 BRARE RO A B O B2 P A
FUR B R, R U O L N 5 2H 2 i
TR AT g R s, YU X E R
7 LR B A 5L B AR, xRS il B T & e I

Wi B ER: 2018-01-12
E&IH:

TERA B
1 BXEEIEWEARRE

F 2B D P 2R 1912 4 i ARG B S T E
VG B O FE2EIR ,, R AR RIS | IR 440
M| 25> BES5— R A BE W o A% U8 HoA AP i
SC, H—JR 38 R A B TR B8 5K, B IR A P 5
H IR 48 BA Rr R R 808 SRR AE A9 AR S, J&—
PR o3 B A A, A% S O B2 () A2 08 2 ) 2 BRI
AR A AT S SR —E J7 oK 2 56 61 ) A

LG E AR ARSI AMALZRRA (2016JD15); LB EH A AHKKAR (2016]G37)

EE/N: 5% (1992—), B, LBA, KERIKFMmEA, TH T LR EAEKTRAEL,
BEEE. 4 (1960—), B, LBA, Mt, KBHEIKFINHE, T EHA ST AL TREM Lt . BTikit,



198 fo, %

T 7

20184F 7 H

BRI SR 5 T BRAE 0 AR, Bk = AR
HAR BT ELA )P o 2 R A AN B 1), B AP
AN 46 T 443 7 BAAE i 22 Fnt

11 BEREEXER

PR 45 5% 5 22 2 L A1 52 135 3 i 300 X ) 4 ) e 1
WHI, EREANIAE LR B, s
HONATTASBE [ 42 52 2 L s i, LR S 2
8 ORI R, BLRE F o J R A A = D LA
SAEAH . ERIE SRR T RA AN EE
B, UL 1o AMTTIER A 45 RIEAR 7 I8 J2 N Rk
TALSE AL R, BLAE P B R okt S B8 A ]
AU SEAR, [R5 5 35 DRAH LA AR 4 .
R — B EE, W 25 EIE 57 R i X 7
JE, i HEE S S  Xr EEROR, FIE MG, Al
AL £ A

K1 &Mt
Fig.1 Rubin cup

1.2 ZERALR]

TSRS N E 2 LB SRR,
FEAAFE R A . MR, Egd. It
6] 77 )iz sh A4, X LRI AT FH R ) BH 769080 53 3
Je WA UAT 288 18 B 58 T S H 20 A 3
SRR
121 EEMAAHE

SEAE A RS LA S8 A D B i —Fi e, 7E
RS LI S O A 1550 i e N O B 107 = Y P AS EHE 79i
FPAMEE & kB, XA ARSI WA T E F x PIA
FhE, AR — ik, XU L e 1 58
TG B, BB by LA 2,

K 2 BIHeE bR
Fig.2 FedEx logo

122 . MR, g, JEETr s st

TERURGE TG B Hh , AT 5 e 25 18] B A L Y
o AR A B RS T5 T A U AE B2 A
12 S H B AT AL S A {8 1) £ 3 23 A K 2 A e ) 52
7 23 (] b ELAT A [ AT B % 3 {5 1) B 358 20 7 VR —
AR, Bl ATk U o8 UL AV P i F T A L AR
e B AIL [R5 )i sh

MR HE AR AR Y, FR I A SE RIAE AT,
WIELAWBEATH L | WG —, HR AN ST
A B E AR RTET S — AN A 2 R A A
WHIHLUR AR, JFHA N T RO 8OR o

2 RAEBEEREEFIEEERPHINA

HARATESES TAETA R AAE . SR
PEHEE . PREGAT . BRI R GRS AT, 2
it AR R e B b A XU 7 S i A A
Hh R AR AR AR B 58 HE T — LA R AR B T R
ZLG5 R 5 28 1Y DR R I 86Tt R R ) 3 1k R P 1Y
INHZESCH L, [, MALRIGE A B0 BB it-n 2
ARHAAEEE L,

21 EFWEMNEBERSESEEERXR

AT R A HT 2 B R 5 A R AR RO IR
HOCR, Bl THEBOURRBEE SR, HrE
R BE AR SRR A4 3 L0 D HE R E R | ER
FEAPRI A AT 40, R P AL B A R R
T BT A T S A0 O s, A 2R D T LA D T
o PURRTR FH R0 E R ERTEGE RO 6, BB
SRR UL 3. IRIRIK FH R E - iy PRl Y 3
T2k, ETFIETERE . SRS RITH ST
TR A ORI R EEE, JF HADEZS . MR, @&
b SR R SNE SR A SR A0S LY, AR g3 U

N5

Bl 3 IRIRIR FH AR5 ARG B EDE 15 5 o6 &

Fig.3 The figure ground relation of Volvo FH series front face
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Fig.6 The relationship between the lamp group and the air
intake of Volvo FH series
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Fig.7 Gestalt of Volvo FH series front face

3 E~HEERAENE

5% 8 R A AR 8 AT LU &5 i AT R 2
[E) Y L 2O, PRTE TR 4 1T PRl A S R R R 4 —Jak . AR
SCEEHCT H AT E A 16 AN04% R R A R
HRIVEAT M, WL 1, @I AL XTI A R A LAY
PESAEAE | S T R RAT AL A TR, WA 8,
e A% IS HLS AT S R 26 & . 1T LK R AT
R A OB G Al 32, LA 9,

3.1 AZERRKE

A Mg U R R AR | e LAY R R X
b2 1) b i B Sl N Wi OB e R DA e - B 1
SERIBRIE AR, R T TR BGT, siE R
H#EAT T B R R, (B BN AR A AR Rk in 4 0t
2, TS G — , R T IR B SR BT R
[ i P B Bk 5 kT B B L AR 1547, B M)
iz s S, HVE AT AR S TR, fi
i FESE N KBS, SR

x1 EFAEEEMNARESR
Tab.1 Research sample of heavy truck front face modeling

75 P i L feAY

1 KAx/Volkswagen ~ Constellation
2 ik ] F55t/Mercedes-Benz  New Actros
3 2 /MAN TGX

4 peEs| HH/RENAULT Magnum

5 L5 e PLAR/HYUNDAI Trago
6 W ik KIDAF XF

7 %= 5 4% /Ford Cargo

8 A =35IFUSO FU

9 H+4#1suzu GIGA
10 - Wit Je W/SCANIA S730
1 B K IRIKIVOLVO FH

12 =N R4EMT/IIVECO  New Eurocargo
13 1 H/FOTON AUMAN EST
14 TTHEIIAC IRE K7
15 e — VRS FAW JH6
16 HIREEIRMHOWO T7H




200 fu, %%

20184F 7 H

— |=| -> |-|

K8 H AR AR A A S
Fig.8 Extraction of heavy truck front face Gestalt
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Fig.10 The design of heavy truck front face
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