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Application of Technical Form and Art Form in Product M odeling Design

WANG Qing-gong
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ABSTRACT: With the development trend of international economic globalization, product design has become an impor-
tant means to enhance the competitiveness of products all over the world. Through the research of product modeling de-
sign, the bottleneck of product design development in our country is solved, and the brand value, technical level and cul-
tural connotation of product are improved. The technical form and the artistic form of the product are analyzed and dis-
cussed. It analyzes and compares the technical form and artistic form of product, the relationship between practical func-
tion and fashion aesthetics, and the design and application of technology and artistic consciousness seeking a balance
between the two in product modeling design to meet the needs of modern people. The technical and artistic forms of
product design overall design thinking should be carried out according to the purpose and orientation of the product, bal-
ance between practical demand and aesthetic demand, personality and style, etc. so as to meet the needs of consumers for
the technical connotation of products and the diversity of fashion aesthetics, to promote the overall promotion and devel-
opment of industrial product design in China.
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Fig.1 High fashion works

N T HAZARE RN BRI ZARM

Mg, ™Rt EEARSEAR, S
MBI ZEEY), TR IE L% 2 BA B 5 e
R, TR ERE LB REEAIES S IR SR

R

Sebr b3 FE ARG R A LA G T BOR
HERZRMR RSR[5 500 g ) 5C
Bk (B0 ) At 7RI R, B, T
s ) SRR, BRI MR R AR RS b S
T EMANE ML, R T RAE "1
T R RS — R AR, R
BRI SH L RS ZARI KR L #AEAiE
W SEAEGS I T A R e B R E , H REAR Rl Ry D 552 9
S E, MDY 56 AR R A
b ST S5 MR R I F SGEL, (sT)
Flg b # it SRIFoRSE; KWz, RJEKRm; &
W, SRJESRIRT, A AN SR B S ) 5 m R
M, W S AN Y AR Wy o SR P IE SRR M
oRo T A s 1 19 BEE 5 74 05 A% RS R U e il
) o T AR T 3 TSR 5 SR B
ZEA RS o T SRR RIS A, RIRIA T
TR R 2 e G S T RE 2 A A A B WL AR,
B, CHEF Kb ) h A e BT 23, Hl iid#k,
R 3 Z AR B & A AR R E I HR 5 AR Z
] BRI G0 —, B 1l AUE P HORT e 2R
AIHE S P o LA 2 S i R B S 5], % Pl
JEhn AR H R AR TR K L R AR S AL, AR
W b pir 22 i 1) 2 0 2R B EDE a0k, Rak T sUR
N R B SRR R A 0 i e s R, B —
JE R AR SEANE, a0 R 7w SR A e AUE
W EE i CBRBSSOR M 28 ) WL 2, R H P Y S0 A
W PRI G 0L~ TE A BRSO PR S Rl R AL 2, 3R
BT ARG R E OUCUR Y 88, IR ST S o 558
Tl T 1K

K2 (RMSOER A
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