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The Combination of Chinese Wind and Graphic Design
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ABSTRACT: Chinese styleisfull of culture, show national culture and energy, and the integration of design industry also
has a long history, explore the feasibility of the Chinese wind combined with graphic design and strategy is becoming a
hot spot of today's design. The Chinese style permeates all fields of graphic design, manifests with the special cultural
symbol, enhances the design level with the connotation cultural essence, constructs the unique charm visual experience.
By plane design and combined with the concrete means of Chinese culture, in-depth excavation of the traditional culture
and modelling, sign language, concise Chinese wind the performance of the method, through the combination of "shape”,
"meaning" the fusion of Chinese culture and graphic design discussed in this paper, and in-depth analysis of Chinese wind
of graphic design in packaging design, logo design, and the manifestation of poster design. On the rise in China, Chinese
culture is the world's attention, in today's era of graphic design is only based on Chinese traditional culture and aesthetic
temperament and interest, fully integrated into the essence of traditional culture in our country, to create a standing in the
world of Chinese wind, get more long-term development.
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