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Packaging Design of University Derivatives
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ABSTRACT: According to the different consumption groups of university derivatives, the packaging design elements of
university derivatives are analyzed. The types and design features of university derivatives are studied from three aspects
of highlighting university brands, the systematic design of packaging and the packaging marketing. Through the in-depth
analysis of the students' graduation souvenirs, university tourist souvenirs, and the scientific research products derived
from the university industry which embody the unique cultural connotation of the alma mater, we can fully excavate the
cultural connotation of the university attached to the derivatives, improve the design level of the packaging of the univer-

sity brand, and create the brand of the characteristic derivatives of the University.
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and Forestry University
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Fig.11 Japanese high speed package design
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Fig.12 Taiwan palace of Ophthalmology chocolate packaging
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