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Design of Bottle Stickersfor Picture-oriented Rafi Rothschild’'s Wine

HONG Meng-han, DAI Bing
(School of Art and Design, Shangrao Normal University, Shangrao 334001, China)

ABSTRACT: The work aims to summarize the design method of top wine brand series bottle stickers. The bottle stickers
of various kinds of Rafi Rothschild’s wine were collected to make a comparative analysis of them and sum up their simi-
larities and differences. The primary responsibility of the bottle sticker design is accurate information delivery. Through
the research, the essential factors of product information in wine bottle sticker are specified. Secondly, a unified and fixed
bottle sticker design style helps to form a fixed brand image, build brand awareness of the customers and accumulate
regular and dedicated customers. In reference to Rafi Rothschild’s bottle sticker design, the design elements and design

methods which should not be ignored in the design are specified.
KEY WORDS: wine bottle sticker design; design method analysis; brand image; packaging design
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Fig.3 To picture-based text supplemented by the bottle
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