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Expression of the Culture Gene in the Package Design of Yixing Local Specialty
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(1.Wuxi Institute of Arts and Technology, Yixing 214200, China; 2.Taizhou University, Taizhou 225300, China)

ABSTRACT: It aims to explore a packaging design language of local culture in the process of local specialty, to create a
strong local characteristics of the products. Taking Yixing special product packaging as an example, through on-the-spot
investigation, objective analysis and summary, it analyzes in the design content and design of Yixing special local product
packaging performance problems, and tries to from the perspective of cultural gene, the deep interpretation of the unique
natural form, traditional craftsmanship, folk tales, famous poem and work culture gene expression in Yixing local products
packaging design. It can be concluded that cultural genes blended into Yixing local characteristics in the product packag-
ing design can make the packaging products in content after highlighting local characteristics, cultural connotation is re-
flected on the design performance. At the same time, also the development and prosperity of the local special products, the
protection and inheritance of local culture, local urban construction and development and so on, has important theoretical
and practical value.
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Fig.1 Teapot packaging
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Fig.2 Lily packaging
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Fig.3 Yixing tea packaging
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Fig.4 Black rice dumpling packaging
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Fig.5 Pottery pen holder packaging design
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Fig.6 Yixing winter bamboo shoots packaging design
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Fig.7 Teapot packaging design
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Fig.8 Hegiaotofu packaging design
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Fig.9 Black rice packaging design
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Fig.10 Yangxiang onion cake packaging design
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