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Aesthetic Preference on Automotive Interior Styling
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ABSTRACT: The work aims to study the relationship between automotive interior design factors and aesthetic prefer-
ence. With the visual information processing of individuals in aesthetic experience as theoretical basis, in reference to 3
dimensions of aesthetic preference that affected the product design, the relationship between aesthetic preference of
automotive interior styling and trendiness factor, and the relationship between complexity factor and emotion polarity
factor were analyzed through experiments. The influence coefficient between each factor and aesthetic preference on
automotive interior styling was obtained, and a mathematical expression for the interior aesthetic preference was built.
The relationship between automotive interior aesthetic preference and complexity factor isrelatively weak and it is mostly
determined by emotion polarity factor and trendiness factor.
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Fig.1 Five stages of aesthetic preference
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Fig.3 Photos of eight automotive interiors
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