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Design Method of Cultural Innovation Products Based on " Commonplaceis Tao"

XU Yan, LU Xiao-yun
(Nantong University, Nantong 226007, China)

ABSTRACT: Cultural innovation products are the carrier of spreading a nation's culture. And it can meet people's cul-
tural life and emotional needs. "Commonplace Is Tao" is the expression of applying value of the daily lives in the design
of cultural innovation products. By studying the theory of "Commonplace Is Tao", relating with the problems existed in
the design of domestic cultural innovation products, one kind of design method of cultural innovation products is pre-
sented here. Design of cultural innovation products should find out the needs of design from our daily living environment.
Based on these needs of design, practical, emotional and sustainable designing concept is generated, which can meet the
material and the spiritual requirements of the design of cultural innovation products. The cultural innovation products
based on "Commonplace Is Tao" can improve our life taste, reflect life aesthetics, and attain the goal of "Design to Im-
prove Life".

KEY WORDS: "Commonplace Is Tao"; cultural innovation products; practical designing; emotional designing; sustain-
able designing
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Fig.3 Packaging of incenses with plum blossoms
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Fig.4 Incenses of Tibetan Buddhism with
cultural innovation
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Fig.6 Tablewares with cultural innovation
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