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Product Design Application of Female Symbol in Dongba Culture
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ABSTRACT: It aims to exploring the characteristics and creative design methods of female symbols in Dongba culture.
Through the study of the female cultural phenomenon in Dongba culture, analyzing the main image of female symbols,
inducing cultural symbols representing female elements, summarizing the forms and meanings of female symbols in
character symbols, shape symbols and color symbols, applying symbolic metaphor rhetoric, taking female bags as the ob-
ject of design, exploring the path of design, applying the shape symbols and the color symbols to the creative design of
female bags. Base on the female symbols of Dongba culture, analyzing the application method of symbolic metaphor
rhetoric, applying shape symbols and color symbols that symbolize women's diligence in female bag design, it is expand-
ing the design approach from the perspective of semiotics, guiding design practice. For creative design of female cultural
products, it has important methodological significance, it is also beneficial to the inheritance and protection of National
Culture.

KEY WORDS: Dongba culture; female symbols; metaphor; product design application

RESC RNV SR SRR, e ARRIDITE . I PERUA R R ST 5, bt
PER S EPUR DR E S P IS — 20 M SR EZIR S, BER LGRS AT
Senl, BSOS B R R EAR B BARR L, N S, X AR RGO 5 BT HAT Lo PSR s
b, RESCAEF R LS GOR MR FEE s S AR EZENINERE

Wi B ER: 2018-03-12

HETH: s A8 FHMHFLARAFAXAE (A2016QNS021)

EE® A R4 (1985—), *, HMA, MLz, HHALRXFZHT, E2RFRFFTEHSF, LA SHETAFS5ES
F @R,



95 394% 45 18 M RIS . RS L A5 197 i i T AT 221
1 mEST R S W, G, EEEEATRE, Rl b
5 R AL T A T R | 1

RSP LA QRO SCIE, RBG . bRt MOESRLLAE, H s ARk,

PE %S R B R W) O AR # O, B AR HC
BE, RO WA, RE RGN, JFRIRA . R
BRI P s niE  rP AR T ORISR, RS
MR, PR BEL RN E T RESUEE
TAFARLLT ., RE&, RO2m, KEMERE. K
ELE IR AL, b 4mGE X TNV A = L
g, IR SEEINE .

TEAN PR SCARRIIRIE H , BR T A0 2[R
ARIESN, ANV L PR SO vl 32 B AR EL 2800 2R Y
ARESCIEBIRZ M, BT LB BT s A o PSR TR R
AR B 28 o B R S 0 T L e AR 2 S AL
“BIHXSSZGE—", A BT SR 2 B FHAE A W e
JE T B o 29 DY T L P SCAR 1 e 32 31 ik BA BH L& i)
SN, BA B LR IR T AN P e B A AR A 265
. S A BRI R VGR, RS A A
WA MO YR, RB AR SRR,
PRl P 7 0 W e 2 A 3 P B S AR v T A
AIRSHE, BE5E T VU VRS TR AT . LU, 40P
TE A P SCA AR AT 32 B DU SCAL 2 R LT, 98 22
P B IRET BT T MR AR ikt
55 ivf QP RO A TRUR S ENAE MR PEA 5 oh
TR LR B AfE . AL, Bi7 . RET YA
o AT AR YIS Wl A L SRIBT
T A M FN, R R R — SR B

2 KREXUHHZHEFSIH

BRAWHr e . AR A, AL AT 7E Y 4
It i ELR AR T LR ——FF S R 4E R
FE5 B NATSEAE RN E AT o RS = AR
Yy SOOI FORS M SO R R R v, el BESR 207
e, 38 FA B G RAFRFIE R, IZHEA T
AR st 23 i B 55 8 T A A5 N 2 8] 3237
5594 Y TR o 4552 B A REAS R s TR P A o 3
(¥ BT Gk 3235 SEURR N 28 L I S e AR 5
WSS WTEE . BRBE . WRE | e A S AL
5, A8 R o EaE . Wik |
i ol S5 A5 B e T MR . e . B R AR e 2
M RS A LSRR B3R, AR
2 BARE SN o .

ANV T L P SO Bk e A 1 B 2% AU, 4 A
T VIR AR Gt 2 LR R Y LA, 2R LS R
800 O P Y S S  ESNE DR S S S S A e
Pl B Sl AT S BEA TS A 4, A B 2
BB B AR SR L A B K 5
INVG A AT L DSl IR RAE AR 2 5 T
B A S R E A B M SO N R R S T

Tl

ST IRAIERS, RSk,
21 XFHFS

RESCF A BT E NI T E R
A B S 1 D PR TR, 2 R 7 B 1) 2 2% B 1 S
FHRERNEY . B LELENRIERIBEIE I,
FIRNANTAEAE TG SC B r i B ) ) BRI AR,
PRI L8l AEAE RIS LIS, 22 0 iR 40 74 7 3L ER
B, ot #haTs s RS RS IMAEN
Ao RECFRARIEFT WIS, © LA SR
A SIRSEUE 7 L. A= Eik (S L v & T EHS WS
RO — %

ROESCFH W PEAT 5 248 TS5 Th AR AE
I HEFRE AT 5 o X L83 DL PR BB
AR, A ST N ZR O A Y Ty 2R R
EUERHIEDEE T8 AR TS0 R ety A7 (B mRs o,
WIER T AR ESCF I & . Bk, XL
A PR R B P S o B I R Y Lot
5, WK 1, RESCFhRR T N L, %
1" 85 5 oA G SO AL T B AN R L R
e SCFIE S, BE— M E S A, itk
iAW R, — PR TR L e R, —
PRGNV R L o & T I R BIE X AR S
O DNCMET kT AR AT B WA SR MR AR E 2B
MRS, A3k ST AL B i AR B SIS

t&tr X

Z
K1 ARESCFPRLERS
Fig.1 Character symbols

22 ERFS

AR UL SO A VU AR A 7 A T BB, FEAN Y
TG AR 22 R B R, oMy b AR BB i A
R SAAT 5

CLERFEHR SRR T AR TSk R B8R
SUFE L RIBBSRTE | EFESEFE . TRV A BE R AL 2
JoEHUA PR RERE A T T R i RS N, L e
BER FOESFEA S, 4978 I R IR) LA s 4 2o v
‘bR ORI R B R TEAR, TR
B, BEEE R TAT SOOI, B AT A e B
WY T BB 5 READ . R AR E R, X
AT R B T AR LS P Y T S TR S AR SR T
Bt R BARKE RO 05 22 28 A R IR B 5 4, 22
BFORKM, HEFRA ST RS RHEE 74



222 fu, %%

T 7

20184F 9 H

ANBIEESE R, R TA, WX 7 R Lol 45
PIZEBERZ T, X 14 ZBURIUGRE R T
B H A, BRER AR, P IEERR A
PR R RE”, SR GV R L M U B
B, QAL WA )57 19 R85 BN BT, XA
JEZRE AT HARSEFER BARIABL, v e otk L A2
TR R R 2,

K2 oGttt R R iR
Fig.2 The shape of female's dress
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Fig.4 Explicit metaphor and implicit metaphor of symbols
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Fig.5 Product recessive metaphor design of female symbols
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Fig.6 The extraction of female symbols "stars and stars"
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