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Creative Product Design of Jinggangshan Red Culture

HUANG Jing
(Henan Polytechnic University, Jiaozuo 454000, China)

ABSTRACT: The work aims to analyze the design method of the creative product in Jinggangshan red culture and ex-
plore the red culture communication method based on cultural and creative products. Through field research of Jinggang-
shan and consolidation and analysis of relevant literature, the specific connotation about the great revolutionary tradition
and spirit in the red resource and red culture of Jinggangshan was excavated, and the red culture system of Jinggangshan
was constructed from the material and spiritual aspects by combing the red culture content. Based on the cultural commu-
nication function of utensils, the design method of the red culture creative product was proposed from design symbol and
design situation by combining the semiotics and product situation theory. Starting from design symbol and design situa-
tion, the creative product in Jinggangshan red culture is designed to make the design a link between historical situation
and product situation, become the catalyst of the interactive emotional experience of red culture, and inherit the red revo-
lutionary spirit of Jinggangshan. The creative product design of red culture is a new exploration of the red culture com-
munication channel of Jinggangshan, which accords with the characteristics of the contemporary age.

KEY WORDS: Jinggangshan; red culture; design symbols; design situation

LU SR R A R BERSCE R, B
58 1 B A5 IR RN K TR L o 21 SCALRE S — T4 18
A ER BSOS SE, SO — R RLHE S | 902 4 1
S, 1E AR 898 s J7 SR R ARAE 1
L2500 1) SCRIA L 2 AR A A O A [l 2 AR A

Wi B ER: 2018-05-07

PRI ERFEDM . 7R Ay o =5 S 4 45 R
T T B0 S5 il R TS B P R R RS ot SC AR N T
Ak, 2SR Ak R BA T BRI T5 1L 58 SCIL RN
M N NS et SCI R =1, S B R (Y Yot S
TR AR FEAE Sy P o e 4 [ 2 A B A 22 5

HETIH: THEEFTTALAR KX ALRE (2017-22ZIH-202); THE IR FHSFFRIFRA K8; THE

IRFWEAER; ThEIRFRIFEEFHEY

EE/ N &8 (1981—), ¥, wilA, Md, THEIKFHIT, TZRFLH FHXitFTHAFR,



% 394% 4 181

B RSO e 236

BRI - P E A L T SR, B AEX IR
M DX T 7R B ) 2 LT SO EA T OE 5T, TRAAZ I IE X
L 206 SCAR B I B ) D0 B 4 i £ B8 RS R i
R, DLEL@SOR ™ i 8, SRR @3
e 5 AR I B TT %, HESHHEHIDZL @S &
JE, MRS5 T I LLORE R 0 27 2T R 4%

1 #RULMLBEXHK
ML, RAFEAE o B B D S rh R SR A

- EIN

1928/04
1928/05
1928/07

- E3

1928/08

S E R E X

1928/12

1928/12
1929/05
1930/02

P P E GO BEAR . R RA
W TR EAEx AT o A — SRR AR
P, SR T P A AR, TTRE T R AN A IR
[ v o s el S R EE G 1= S Rl ES R
Ik BT i) R o XD L S e O 4 P AR Y A H
(1927 4 10 H % 19304 2 A ), WhalEsE, HHEN
rb AR B T IE R 7 ), DA A g AN X)Lk
A LA T s R A, RS S A
FEAK A v A R SE AN A2 B, R A
Ji 5 LA 1,

1927/09/29 =¥
19274EJiE-19284EF

ZEXRES . KL, ATHER

REE. BEAH NI
B R gy, AT R BE ., 4 F R

BEHE—WEH, \AKWE,
BERE (TENDABEUNTARBFE? )

CHRIL 4 )

B W B, AR TR A
BERE (TELA FHRILD

LIPUE, AR

R =K
HAER R R EFIRIFN I
BIA . EEPEER, BT RRFR R

LT P RO 3 P L B R AR S B A R

1

FH PRI e I s

Fig.1 The development history of Jinggangshan
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Fig.2 The system of Jinggangshan red culture
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Fig.3 The symbol triangle of the creative product of Jinggangshan red culture
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Fig.4 The design situation of the creative product of Jinggangshan red culture

BFE B A B RE TR B

I H ATBALE X L@ ) 500 A f 14 1l 45 3 A, i
ST F AR B bR AR X 2L SO B ™ i 1
AT PELL SO b, ik o 21 8,2 38 9 4 i
HCRENRIRZ], AR AR — T PR
USTENESL 8 AUPOVER S & TP R RN il
BV |, FEAET B, 2. Bk b e
sl 9 L BE T 5 gy S SCRL RN 05 PR it 5 77 i
RORPRHE SR b ORISR S R AT G R, K3
LT ABRIE , AR — F AT A9, 2K s
RAE AR RAE , 528 bR R SERFHE T 1 %
SEL L URAY I X LD U
3.2 LBHEEITAR

O SEARENE | R AT | 2L 5 B
FLENFE AR A Al 2

BT SR AR b A SRR DI RE B E S X
R B N 5 R GRS R R T N ]
S R AR R S A L A SO LA R AR AP AL
GENER S SR () k2
S PR A BN, S8 45 W I AR 55, it A
B85 18R b R AR R EN B R, DA oE B 4T
@EPE", “ L@ EC B B R ARG SRR AR L
Kl 5.



242 fu, %%

2018 49 A

5/RBIESAR, /NEHE TR EERER, KENKREBRE.

&l 5

7

%
ey

7 AS
— Y

6/LNRELARIR ENEW, NERSBEINLINET, MihE SEMEL.
afl: THM BT "R

“LLEEC" B SRR AR

Fig.5 The design scenario storyboard of the "red mark"

“LLEENC RO R ILIE 6, BRI T
X)Ly 2 i S| 4 R4S R R A9 B AR R AP EN T Y
NS, $R BT ENEAR N LSR5 o D lis 5
IR Y I A i A RO XL AR — L D T ORAT A
(4 R, A 1 R PR AT L (B BN 2 1 RN SR 3 7™
fity IV 358 T8 38 Ry 2 BT 0 a8 JROR 9% 9 2 DA 55
Ja W 215 B — AR R B 1 M A O B 41 (0 B B R
B SERUIT A S IR S IR, R AT AR —HOE
RIENTE, RAE A C g e b, JFAR RIS

Kl 6

FURE R R, SENTEdl e R 0= b, FRERXT
AE G HE, B HIEAR T RE 3 AT T M ek . B
S TEFE RO S SR e R I M S S, Rk
PRI L 21 e SCR 7= i B A S PR AR BG4
3.3 NAZXIEHARE

P g B e R R X L A i, BEARE

FEAE TR EFIF—H Mtk b, BRI T F
DRI, TSI st sk, O T ARG R, b

Bt N H. B

ARSI WIS

Fig.6 The design scheme of the "red mark"
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