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Analysis of Packaging Design of Tourist Cultural Souvenirs

LIU Jie, XU Ya-ke
(Qingdao University, Qingdao 266071, China)

ABSTRACT: It aims to explore the current design direction and practice of tourism and cultural souvenir packaging.
Based on the current development of Chinese tourism industry, analysis of the present situation of tourism culture souve-
nir market, it points out that the existing in the design of tourist souvenir packaging culture quality is uneven, the form is
too single, lack of cultural connotation and propaganda value, and many other issues, and based on these problems began a
series of trying to breakthrough, to combine cultural inheritance, reveal personality, advocating environmental protection,
advancing with The Times to explore the development direction of tourist souvenir packaging design culture, again from
different areas of tourism souvenir market of the typical design product packaging for the argument. It explores the possi-
bility of increasing the value of tourist cultural souvenirs. The typical, specific and contemporary packaging design of
tourist and cultural souvenirs can leave a deep impression on tourists and greatly improve the popularity and competi-
tiveness of aregion or even a country.

KEY WORDS: tourism and cultural souvenirs; packaging; competition

AT, REMZEEE PR, SRS E SERME. R, EX—-BRNIE, kiFolea
RIS IR AR S o o, AN AN S i S e DR ek 19 /unnﬁﬁuﬁfﬂhﬂ%, R e ah A BT A
WO PRALE . AR . B TIE B A KU, RIMABERBG . KICLIE, AU RE 23 iR I 15 ok
lﬁ%lTﬁﬂtE’Jlﬂ%“ﬁEO RWEl B THE, Aok TR BB P, T EE R ORI G a0 — R,

WA BN VR — SRRk 4, IRIESC SXAETETBZ B TR D R e SR 1 — R BELAS . I
ﬂc? RN Y, SRR, A E RS NOR 4, WA REE MRS R R, QG B RE

Fs HHE: 2018-05-19

ELTH: ¥HRFOHRABEHLMAB (057-RCX01304)

EZR N 2 A (1976—), B, LAEA, FHRXFaHE, ALEFH, TEHRFTHHETLERF,
WIEEE . #IEM (1964—), B, LWAA, AMlE, FHRFHE, T2ARTOREL



% 394% 4 181

ISR W AL & hh LA BRI 267

0.5 Mg ek, 32 W B RRE A0 e Ui SC Ak 2 4 A
Beitwe, X B RPXF i R IT R AR ST .

1 XL SmEERITIR

TR — R ) 2R % O 5, R AT TSR —
ol AN )t 3 P4 2 37 T 52 B AR A SR I [BIL Y — Fif Ry
JraP e b R e, R NSO Y 2R
WOt . ANSCEMA BB R ZOR, X HER AR —
— R SCACLE & A — R IR B TR S R AT
B 22 1) S Ay BURE S Rl OR OB 5 IR I SR (R
VRS, SO MR R ARG IR . B, 7EFk
I 5 88 ik 957 DX AR R WP 20 3 it O DA 19 81 A i T 4
HOLSMMAS AT, Wl THR—, Iz
W, ERRA T WmmELNED ., win, 4
OB ARSI /N S < S U RE BRI [ NS e 38
SR, 25 M AR 22 20 3 Al W LR A R R, e i
RARAEIRHEE b, A R RS AL, ks
EV&éﬂ%ﬁﬁﬁ%ﬂmﬁ%ﬁ BeAh, iR A

20 R T AT AR PR AR IR SO i L R e 45 B
%,tEE%%AMﬁ%K¥%%E,%%W%Lm
AR 20 3 i B R T0 T T R AR B B SR A
HREOR, AT A B i i fr @Al i —J
i, XA AR W A A2 A AL B TR T S e A
R, BAEARALRF ORI FRIRE, BEASAMRILE, JEE
AR R E A 8K

2 FRiFXHLTmERIRITEIERE

Jit U 20 A T 6 T T AR B A A [ R4 T AH
Kt i —E B E R R, RN AE—E R Eh5E
THUATR B RS, EREAT T — R 2l 5 R
Ja, BT gR T M SCAE R A, AERCR BN i 438
T, S TR SR, 158 BRIz 1Y
NG

21 fEANXWK, BEAXKEZE

TERRWE AL & i AL B h RS | 72
SR ZR A SCACAL A R mlih o JEHOR 3R A 5 K
AP SLsCAe, AR . AEAN . WEML. ik, 574K,
KEE | A R GO R R SO 28 & A
Y RLAF R, AN B AN RERE 5 | R ik e A 1 Bt
M5, i ELAE RS SN R A SR A A A1 AR E
X — i, BOR B BRI HL T 4R 1A iR T SO 22
L BT, AR S B YR U 20 A A R A
SRR, 0T RAR KU e A, A2 —
FRERAGR R o BRI, AR A B PR
WIOSCOTER ,, IHORIETE ™ s B R (. Hean,
PRI S e T 3% FH o A ) B AT R A SCAL R 2, A
WD A LR ARRY ML . AR, BEE

FEPFSCARTT BN R ZE I3, 4P F SO AR 3% BN R 375
O CINE AL 32 AL LT PR A ]
N SCAb 28 & v, T — MR e £, Ho
W =R 2" =g aammakikit oA
AN, HERIIOERTRO 6, TR RAam
FEPHEIRR B AL S, SCEL T I B S 4B
SERELA, BERTIE KA, UM TR UL N
%% HFRRFA RS - ahrE, BARENFIE U

FHEE LR BT EE, BlElhEA
% P FHE AT FER R R o, ZARBRT R, X—
AR i IR SO R AR R AR A, BRAR T R
JZINAT

22 UM, BiERMER

i R G LB B HE AR o A8 R
JER AL AR, AL st J7 206 M TIH 28 5 1Y
OHEUAR . HJE, BESLa R — D RSB R TR,
TESEA B BT RO, 3 B4 0 4025 A R G &R
A aF SuR (1 ) B (L SN B a2 3
AT BRI AR A i BT IRT T, A BE AR
N5 BAEARKALE E R TR il P R 21,
A FTF ARG, AT 7= i RO T LA
PEENCT BB, 8 377 M LRI ek, B
Jo, AESCFITI o SCT R EBETT P b AN B] A () —
g3, AT RATER % 2 G R A A S o (R R IR
RS RIT, CFRA—ENRRYE, SfE
E%%LW%T TERIFZIR, I, FERREF &

i, CFEATR S EDE . @R PR, X
R—AEEMBTEMNE . Hk, EE. BB

MG R B BOC R, HRRCH 28 B Ir
%, RIS B E AR U 40 & dh R R Y 4 1A
e, W LRI B R AR SN R O B R IR,
@ SN SRR DR S AN = K O 313

e AL BT RIRR R By B i, g ol A B RGN
ﬂ@,fﬁﬁﬁ%w%ﬁﬁVEM%WL,mﬁ%ﬂ
ML R R ROTER . e, A EEEEA, Atk
AR B H T B B A 5 B S B R, T AR
MBITT AL

2.3 RBIAGZE, EWAIXIR

UN (RBeiE e i3/ b BN D) P o 03 N = P
RGBT . BT, FERRTFZ & A AR BT P
A A e RO B, B —Fh A SO . Bk E,
FRAEWHENET, H—, e, o
A BRI B FE LSS A Y LAY [ AR BEIR SR, 1L
FHIRRAAR . AT AR U8 SOHABAR Y Y 25 45 R AR A4
B, DU E, TR AR — R R E AR A SR
LU A A S ) AT 0 28 AL B R T 9 B, T A A A Y
AR T 7e 55 o (R — 4RI, RSB IURER
BRI B b —— I AEA T R 5, HA 3



268 fu, %%

T 7

20184F 9 H

BT FERERTER, HlfE GRS R de, 25
AR R, 25 NG ok —Fh B B F AR &7 82 o
H=, Wi b rE BTt R ST RAE T4
BHEERE, SEAMEOTHBAEBFRR, Hit, 1
e RIBETF A A AR 7 A S AL P P 1Y
KSR R e & LR ] T —
o R AR IERL SR, Al Z M K EEEA
Ay, ST AR SR s L7, 3K
BT —8UFT

24 Xz, BERKFHIE

TEAL SNSRI T, AR ISR O 22
A AR ARG AR | e | RS TR —,
B2 IR A F5E, RIFLES M AT LIE
ZkE, mH R Zuleiaieiit, 2 RHmal
A AR o BHAORTE, ATRUALUF LT AT &
Jo, G SREE G FEEGER AR B EBUCAY T
=, BEnT AR B a2 dh R AR e SR IR, ST AR
BAE, MO 2 AR o S ECE TR P
AL BB iR Ui 40 & i AL AR BT R AL T UK
KU o —MREHER R IR R 8 B R L, #H
WAL, 75 AR I A TR EN, 55—~ A
TAER A UL RSy, IR WERRAR , Al 2
H AL AL . ZEMB0 T-I54 Rz B R i 20 & it Y 6L
FUT, LERRBW T T2 NIER . AnfE22 %0
NG — b B BUCRRAY I 8 58, EATIR S 5 K%
GEid b T b2 BRI A, IR T I i g
BRI BT W, ARG 4. ARR R
X Ui 40 8 i B T RSB AN RV, AT T8 5 2 AR A 2
(O 4r MBE D BEAT IR, I, TP RAFRRR . A
WrAs AR SR W 20 & S AR 0 20 & i 2 8 Al
WA LN SR Y o 455 25 T R o I PR R 9 8 P B
PG, T DA BRI AN R R R B =, R
TIRZAFW BN L AR FEE, JLHEE
Priilir s 30 % LUF B AGZ M 44, X LefEik
E R Y 2o A O R 90 28 2 i RO 2% R 1 5 e A
BT AR RRE 2 M TR ZHERE AL, IRUF
20 73 A O L BT e AR A AR A U ST 4, DLIE AN
[R) AN [ S Ui T 8 1 2 o PR, FTRERUA 1 R LA
o ZABNE HATEBURN S RAEEAR, L2R
WA e S Dy 2, SR 22 £ BE B L BE R 500 ]
B, IRWEZC & A AR BT b AU S B AR, SR AT 4
A 22 LT N A D BB M BT A R A, sl R
WML TR 5 0, BB 2RIk, 5%
B AR, FERZERT MR BT . R
TEFRY A OBk o R U2 & R BR T A AN (R
A, TN SRR 7 R4 A RN, A
B, FEXRT IR 2L & A AT BT, ] DA — 2T
ST E, BN AR 2R A S 5k e,

L 3% 1B U B 0D 1 2 1 44 7
WA M, S TS 2 HOE ) 0 PO e A 307 €00
QIR SPTERM A EACAEEAL . R iR 22
SRR R U T TS, EE T — B,
—BEFML, LR R, L O
Pl T AT,

3 #iE

B IR T A TG I BBk A3 o R TR WP 22 3 i Y
AT, HASUE ™ fh A 55 ALk i 2, i H.
Je— RO . RIS . ASOI S RyRE, HA
WA HAB AR R | B AR 42 25 dh A RE AT
Jife e 1 B 2 AA AT A ZE BRI AR o, B
AN BERE B, T2 S W4 7 IR, 456
4 M ) SRS (R SCAL R, ERR A T R R BT
PO 22 W R S AR SO, SR A B SRR IR A 3
B, b BRI PR SO R AR S, DADRAIE ™ i (4 5
B, TGRS BOTA AT, DT ol 30 20 78 i 0 2 L
INBEIE, 2225 s, E PR

SE

(1] SREZE. GRWFL S MBI R, REHF
W AMEEE BRI, 2013(12): 11—12.
LE Jian-jun. Analysis of Package Design and Develop-
ment of Tourist Souvenirs[J]. Curriculum Education
Research: A Study of Foreign Language Pedagogy and
Methodology, 2013(12): 11—12.

(2]  ZRWE, XUmNHE, S8 VRgRR I & i A BT i S
fEER[). FImEALIL, 2009(7): 198—199.
ZHU Yuan, LIU Li-jing, WU Yue. Cultural Orientation
of Package Design for Tourist Souvenirs[J]. Shopping
Mall Modernization, 2009(7): 198—199.

[8] BRIk, Rk 4 & AR BT R R BT[], B
Redfii: PRI, 2013(12): 103.
YANG Ke-bing. On Tourism Souvenirs Packaging De-
sign Style[J]. Modern Decorative: Theory, 2013(12):
103.

(4] #Ard, XUART:. ki & A s B S 8
[J. ZAREHE, 2013(11): 101.
YANG Ke-gong, LIU Dong-yu. On Creative Design of
Packaging Design of Tourist Souvenirs[J]. Art Technol-
ogy, 2013(11): 101

[5] FRIEEAR. Xk T 20 & b
2, 2011, 32(2): 95—98.
ZHANG Hai-lin. Discussion on Package Design of
Tourist Souvenirs[J]. Packaging Engineering, 2011,
32(2): 95—98.

[6] EHk. HEPF ORI B i 20 & A e by g
FFE[I]. BACHEME: Hig, 2013(5): 100—101.
WANG Lin. Application of Peony Culture in Packaging

BT AR, BT



% 394% 4 181

ISR W AL & hh LA BRI

269

(7]

(8l

(9

Design of Tourist Souvenirs in Luoyang[J]. Modern
Decoration: Theory, 2013(5): 100—101.

ABrEE, AL, B RIS SR T BRI [J).
B RAR: BHS¥#H, 2014(4): 165.

NIU Ruan-xia, TONG Li-zhou, XIAO Rui. Analysis of
Characteristic Development of Tourist Souvenirs[J].
Science and Mass: Science Education, 2014(4): 165.
258, ATHRSALAA T IR 40 S BT[], Bt
%, 2016(6): 38—43.

LI Chao. Design of Tourist Souvenirs from a Sustain-
able Perspective[J]. Creative Design Source, 2016(6):
38—43.

PO . X R W 4D & W = SR E ] kT,
2015(19): 88—809.

CHENG Hui. Three Thoughts on the Design of Tourist
Souvenirs[J]. Design, 2015(19): 88—89.

[10]

(11]

[12]

FEREDS. AR T 220 SB[, 2, 2012(2): 86—
87.

JIANG Qun-fang. Design of Tourist Craft Souvenirs[J].
Yihai, 2012(2): 86—87.

XIFE . LASCA R 5 1) 8 R 3 40 5 it 1 AL B T BIE 5
[J. 11, 2016, 29(5): 100—101.

LIU Qing. Cultural Oriented Tourism Souvenir Emo-
tional Design and Research[J]. Design, 2016, 29(5): 100—
101.

sRFEME, SRR, Tk, B TS [E] R U U AR A
AR RT3, 2016, 29(8): 127—
129.

ZHANG Jia-qi, ZHANG Tian-yu, ZHANG Xuan. Re-
search on Innovative Design Strategy of Tourist Souve-
nir Based on Different Tourism Resources[J]. Design,
2016, 29(8): 127—129.



