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Application of Xiangxi National Cultural Elementsin Wine Packaging Design

YANG Jing
(Hunan No.1 Normal School, Changsha 410205, China)

ABSTRACT: It aims to study the application of Xiangxi national cultural elements in wine packaging design. Starting
from the analysis of the characteristics of the cultural elements of Xiangxi, and the deep excavation and refinement of its
representative silver, reciting, architectural and blue printed fabric elements are focused on. Taking the packaging design
of the Millennium Xiangxi wine series as an example, the cultural elements of Xiangxi are integrated into the packaging
design, giving full play to the national cultural characteristics of these elements, and exploring the application of the cul-
tural elements of Xiangxi in the design of wine packaging. The organic combination of Xiangxi national cultural elements
and wine packaging design has enhanced the national brand value of Xiangxi wine industry, and it has formed unique ad-
vantages in the fierce market competition. At the same time, it will inherit and innovate the unique national cultural ele-
ments of Xiangxi, so that it can be integrated with modern commodity packaging design, expand its commercial value,
enrich the cultural connotation of packaging design, and make the packaging of goods more vital and vital. Promote the
development of national culture.

KEY WORDS: Xiangxi; national cultural elements; wine packaging design

PG B S R 3 [ A G SCAL B B BEAL AT SR IR, X A A T I M B A R SR

A AEBHE N AN EARQIE M SR 3, R
TS TE R 5 A BT AR A A B & B T A3
THIE B T . WP R A, BT R A%
BRI, JECT WA AR A AR o AR e R
) — PP SCAR T A BELS B HRAT Y £ 2R, BOR T T i

Wi EEF: 2018-05-10

PG T 19 40 2 AT I B s 4 R A B SO T &R il
A P RSO TT 2 B e A B
PREL, BCREANCCRZ IR T30 P4 I ah R (EL B 3, i HL
WARREIE MU BAF R T ss P A5, L, KRy
ROBAL SO TR il A A it , DUBIS TH PE L

EeWH: fa A ieme WGk 24T R G HRHAFLT MR (15YBX004)
EE® T : H# (1983—), *, #édA, ME, #HE—IEFRAT, LT @ AL R A 7 S ilit



% 394% 4 181

P WIPH R SCAL T R AR 6 e B i 271

AR AN L, 4 i RO ML A T 37 L R RO 5 a4
I, n] DU RS A LA K

1 HARKRIUTERIALK

PE LT R A4 P AR DX, LU RS Y R S Ak
JEERMT) R NP 76 X DR b B o7 R LA
BRI, SRS S TRARXT B, TR SR
TR R . AN RFSCIEs (0 PEiFTE R,
P RS B R TR L R R L L H s
P, % B EEIEASE, X XX AT IR
A5 HTA

1.1 ARG

PR DL 1, B A DA VG 2 DAY
Hetfiidty, o Y RIS W B IR TR HR A P
R AR 52 e FLAR A 00 P A o 215 R T P AN ALK T
HE, SMBIUME, — 8o AT —Le 22 & H
B H A SR I A o BRATE LSRR B4 AN —
FHECSE | AN ROBESCAL R (0, PABL 1 IV RO 9 56
G ARTE, T TR IR B RGO R 2 . A
LA B ARG T BT, AT R T — AR | A
HIRA ZARIE

R R it 0 R I B R R LI 2, e
HMIE i ] BRI DT I 5 2 BE BB AAS B, DIAS [R)IE

1 e A
Fig.1 Xiangxi silverware
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Fig.2 Miao glutinous rice wine
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Fig.3 Xiangxi basket
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Fig.4 Xiangxi architecture
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Fig.5 Xiangxi blue printed cloth
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Fig.6 Hongjiang osmanthus wine packaging
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Fig.7 Huaihong river ancient city corner
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Fig.10 Wadang pattern
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Fig.9 New logo design draft
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Fig.8 Packaging design of the wine
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Fig.13 Xiangxi basket
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Fig.14 Bottle design effect of optionl
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Fig.16 Bottle color effect
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