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Brand Image Design and Promotion of Three Squirrelsunder Electronic Commerce
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ABSTRACT: The work aims to conduct case study on the brand image design and promotion of Three Squir-
rels under electronic commerce, hoping to have some inspiration for other new and old brands. The brand po-
sitioning, brand cultural concept, brand vision image design and promotion of Three Squirrels under electronic
commerce were discussed, and then the strategies and suggestions of electronic commerce food brand image
design and promotion were proposed. Visual image design of electronic commerce food brand needs to have
differentiated brand positioning, and unique and unified brand visual identity system, and pay attention to the
brand image experienced by the users, which is good for the brand to survive and develop in the commercial
competition.
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Fig.1 The evolution of the Three Squirrel logo
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Fig.3 Image design of Three Squirrels web pages
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