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TheApplication of Chinese Traditional Culture Symbolsin Print Ads

WANG Xing-dong, JIANG Wen
(Shenzhen Polytechnic, Shenzhen 518000, China)

ABSTRACT: The work aims to study the way of applying traditional culture symbols in the design of print ads by dis-
cussing the application of Chinese traditional culture symbolsin modern print ads. After the analysis on the characteristics
of Chinese traditional culture, the basic approach of Peirces's semiotics was used to divide traditional culture symbolsinto
icon, index and symbolic symbols, and combined with the method of deconstruction, the use of Chinese traditional culture
symbols in advertising design was discussed. In modern print ads, it is feasible and necessary to apply Chinese traditional
culture symbols. In the context of postmodern society, it is also of outstanding significance to enrich traditional culture

symbols.
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Tab.1 The meaning of the " moon" symboal in
ancient Chinese culture
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Fig.1 Image of ancient Chinese dragon
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Fig.2 Image of the western dragon
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Fig.4 Print ads design of clean governance
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Fig.5 Print ads design of clean governance
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Fig.6 Advertising with WWF logo as a display element
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Fig.7 Pingyao tourism advertising
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Fig.8 The shadow puppet symbol in the olympic propaganda poster
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Fig.9 FOTILE kitchen interactive print ads

34 MMEXSHEREXHFSHER

TERANE LB, X rp EAL S SRR S, 5
B AE JF R A TEE DN, I8 X AT (A 3 SCER AT ik b
B3 . 20 20 60 AR A AR 3 BB A A i) 2458 A
LTI KR, P 5 St AR BR 3 At 4
FREHAN, BB hECSEA TES% . B0, 5
PRAC S Rl g AR, B e ) ke A S IR
PR R RIS, BRI A s —Fh 22 KA
F, JERTBAC B SO A L RVERAE 5 1A S BLCAE
25, JCRUERRE TR, JRBCIRIEURE , 15T R
WEAE, FEAE. AN, SRR — A2 AR
FESCAL, BT BAR GFrinlC e A B S i AR e
PARCUBER (R0 & LA B S

Je BUAR SO A A 32 SR AL 32 S, i3 TR S
AR . B, RS HE T A . &, E4l,
BIE H B0 R SCORUAS I e &, 20 ok .
W AR B, 2010 4F FLEIR) AT, W B
TARZ R A A AR R, W) B SO R B T s, B
B HACE N, TR T —3 ARG 3, B A A
IR

T E A G SCAT 5, BEAE TRIE A 2 2
H, RS SRR, A AT B PR A A
T i ARS8 v ARA 5 ) LR i, X T 52 243k Y
RGeSO AT LAY 3 S i e B R B Y 2
AR T e

WK 10, 1E KL ) JsR A,

10 BRYCMUE ST
Fig.10 Advertise of pearl beer



106 fu, %%

T 7

2018 4F 10 H

FTIRDEMESE BOAR , T R 5% FH X R TP R A9 & i
W IR X — ST BT R, PD TR, K
MR SR AT, WA T FARR & A7 i Re o
NI e, RSy, AT — R S
AL, T R O O R AT (9 ER A S T
TR SRR, HA R L% LAl
ABARE L, A EE AU

4 Z5iF

W A G SCAAT S A T 5 B R, A
AT OR35S A R, x e B SCf A J 5 157K
AE TR RS TR SRR L gL 5 18
BORFT S | SRR S MRS, IS B
ity £ SO7 ik, BRERESR R 9 R PR AR R,
REAIR) S VR N B — AR 9 SO T BE , 65
K E g s

F3—J7 T, BB b AL G SRR S O 4
b, EEREINATREE R L BeA P )T S HE
XFPUTT T BRI i AT D, X R E A g3 AE
(O SV B, X R TE B AT 1)

SE M-

[1] &R, SRA%CE—HNFRIIM]. BHa: ¥
AR AL, 2013,
LU Xun. Lu Xun Compiled a Collection of Essays: Eas-
sies of Qigjie Ting[M]. Nanjing: Yilin Press, 2013.

(21 hRAEE. FHst M) Bl B R RRAL,
1965.
GALBRAITH. The Society[M]. Shanghai: Shanghai
People's Publishing House, 1965.

[31 Xk, J7TEERE: MFS BT RIEM[]. KR,

(4]

(5]

(6]

(7]

(8]

(9]

[10]

2002(3): 39—43.

LIU Hong. Advertising Communication: Construction of
Symbolic Order[J]. Southeast Academic, 2002(3): 39—43.
R, RS A S 2 R B[] WA R T A B A 4
(#F), 2003(10): 53—55.

JU Hui. The Semiotics of the Advertisement[J]. Journal
of Harbin Institute(Education), 2003(10): 53—55.
HENEE, XS0, BoRW A5 R A A T8 5 2 1
B[ BrRa Rz (kh s B2 RR), 2005(6): 39—42.
ZHAI Li-xia, LIU Wen-ju. The Linguistic Interpretation
of Theory of Semiotics of Semiotics[J]. Journal of Jinan
University(Social Science Edition), 2005(6): 39—42.
BSOS EMAT S RIA[D]. R HIdE Tk R
2%, 2009

HUANG Liang. Symbol Expression of Advertisement
Creativity[D]. Wuhan: Hubei University of Technology,
20009.

L DA S B R M) dEaT S EHE LR
*t, 2007

HU fei. Foundation of Industrial Design Symbol[M].
Beijing: High Education Press, 2007.

ik SEE R, XU . A (M) B B AR
2 ik, 2014.

JEAN B, LIU Cheng-fu. Consumer Society[M]. Nanjing
University Press, 2014.

SRR SCIRPBELT]. 250, AR 5 AR 1 38 b ——
ey L v ] A 2 B R, 2016.

JING Tian-kui. Culture[J]. The Integration of Tradition,
Modernity and Post Modernism: how to Understand the
Characteristics of Chinese Social Construction, 2016.
HAEAR. S5 ARSI AU Y B —— RS S
BACHRMLT]. Pl 2k, 1996(5): 46—52.
ZHENG Xiang-Fu. The Twilight of Postmodern Dis-
course and Meta Narration: Liotta's Postmodern Know-
ledge View[J]. Social Science Front, 1996(5): 46—52.



