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Dynamic Design of Urban Visual I mage from the Per spective of New Media

BAI Xue
(Chongqing College of Humanities, Science & Technology, Chongqing 401524, China)

ABSTRACT: The work aims to explore the innovative ideas and dynamic ways of urban visual image design. The new
trend of new media technology development was studied. Combined with the information reception ways of the audience,
the new direction of future development of urban visual image design was explored. The dynamic expression means of
urban visual image was put forward through analysis and induction, etc. By fully relaying on the dynamic media technol-
ogy, the design and form of visual image design contents can be improved through "dynamic elements, media and interac-
tion" to achieve the new urban image construction and publicity functions, and give new ideas for the innovative devel-

opment of future urban visual image design.
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Fig.1 Hangzhou city logo
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Fig.2 Chongqing city logo and derivatives
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Fig.6 The 4D version of "Kangxi's Southern Tour Map"
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Fig.8 Design of "Yuelai" eco city image identification system
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