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ABSTRACT: The work aims to study the innovative design ideas of local museums in cultural and creative product de-
velopment under new situation, and the obvious difference between local and national museums. Through the discussion
and analysis of the current situations of cultural and creative products development in local museums, it explored how to
better utilize the characteristics and advantages of local culture and tried to create innovative ideas for local cultural and
creative product development. It planned to find out a new road and a new approach for local development based on local
features. Local museums have a huge gap with national ones. Therefore, excellent cultural and creative products should be
used to express and carry forward their local culture. With new emerging cultural demand, the innovative design can be
considered in new platform, new space, new orientation and new characteristics so as to fully manifest the characteristics

of local cultural and creative products and look forward to the development tendency in future.
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Fig.1 Thefirst cultural relics drama congress
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Fig.6 Sanxingdui museum Wenchuang mooncakes
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Fig.7 Sanxingdui museum "Gushumengwa" emoticon bag
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