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Application of Personalized Creative Design of 3D Printing
and Democratic Manufacturing
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ABSTRACT: The work aims to study personalized creative design of 3D printing and democratic manufacturing, and
predict the future development trend. The definition of democratic manufacturing and that the 3D printing and personal-
ized creative design were an important means for democratic manufacturing were interpreted. The patterns associated with
personal preferences and personalized creative design were revealed in the method of information design, which made the
various individuals achieve creative design and formed the democratic manufacturing of the general public. The person-
alized creative design of 3D printing and democratic manufacturing will further improve the global working efficiency
and the democratic manufacturing will become popular. Large-scale integrated manufacturing will be increasingly re-
placed by tens of thousands of home making and individual manufacturing, loosely distributed on the cloud platform in
the form of node, thus forming the cloud manufacturing.
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Fig.1 Developed 3D printing personalized creative design by agonistic information design
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Fig.2 To reveal the patterns associated with personal preferences and personalized creative design
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Fig.3 Issues and form of personalized creative design
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Fig.4 Personalized creative design of Chinese teaching aids
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Fig.5 Personalized glasses creative design and manufacturing process
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Fig.6 Personalized product of creatice design of 3D printing on family self-service
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