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Application Strategy of Mental Model in Product Innovation Design

SUN Ning-na, ZHANG Lu
(Jiangsu University, Zhenjiang 212000, China)

ABSTRACT: The work aims to explore the new application strategy of mental model in product innovation design. Based
on the "affinity diagram" method proposed by Indi Young, it analyzed the user tasks and behavior process in-depth, com-
bined with the product design cases. It summarized four application strategies of the mental model in product innovation
design: filling, merging, splitting and mutating, and described the four application strategies which were applied to what
type of product design respectively. Through the full use of these four strategies, it can help designers do user research

more purposeful, and bring new ideas for product innovation to designers and enterprises.
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Fig.2 Thefilling of mental model of "milk package"
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Fig.3 The merging of mental model of "taking a picture”
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