$39% 20 % TR
20184 10 H PACKAGING ENGINEERING 217

ETMENSERHERSHAAPEERR

o

FHr, A%, FMEFHE
(YLK, % 214122)

WE: B AAREKRLEFTZHFTRSPAKRBRARE, MBRRSHIARR, LBRKESINLENH
1., Zik ARAMENASRE S, BdLakiEik | Koeld, EREREMTNFFT ESEERTEKS DA
AP RENAZE LR, & LT 6 RBELSSAAPFNENS, 2ANRARXEFE, RER, BRE, 2
BB AR A MRS, AR AR GG R AR AR R AR PR ALA R, ABRA Ak FH
RN S SRS HA SRR R LT B, WBhBEA A gk B P ) B4R 69 AR T
KEIR: Ko b APRENS; HAE; 2FE2F; Ko

hESEKS: TB472 XEERIRAE: A X E4HES: 1001-3563(2018)20-0217-07

DOI: 10.19554/j.cnki.1001-3563.2018.20.036

Co-working User Experience Based on the Theory of Value Opportunity

WANG Xi, SHI Lei, XIN Xiang-yang
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to deeply explore the fundamental experience of the co-working population in the sharing
economy, trace back to the nature of co-working and dig out its true value. By means of the theory of value opportunity
and through the literature review, co-creation, qualitative and quantitative analysis and other methods, the
multi-dimensional exploration of co-working user experience opportunity and source was carried out. Six users' demands
of co-working which are respectively flexibility, privacy, sense of quality, sense of belonging, social contact and service
are determined. On the basis of these six demands, a value opportunity analysis (VOA) form for co-working is researched
and developed, to provide a decision support tool for the co-working enterprises to find breakthrough products or service

opportunities and to assist such enterprises in building a better co-working experience for the users.
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Fig.1 Value opportunity form
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Fig.2 User journey map
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Fig.5 Distribution map of influencing factors
of co-working user journey
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Tab.2 Co-working obstructive factors
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Tab.3 Co-working power factors and ideal factors
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Tab.4 Co-working attributes assignment ranking table
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Tab.5 Co-working user experience opportunity form
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