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Innovation Design of Cultural Creative Art of Jinzhou
Tourism during the Liaohai Cultural Guide
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ABSTRACT: The work aims to analyze and study the cultural genetic inheritance and innovative application value of
cultural creative works of city tourism in Jinzhou based on regional Liaohai cultural background. The tracing of two
regional cultures was introduced, namely, the interpretation of Liaoman cultural values and the unique coastal cultural
characteristics of Liaoning. The pattern, plane and three-dimensional shape, design color, material and craftsmanship of
Jinzhou characteristic cultural creative art were analyzed from multiple perspectives in an all-round way, so as to con-
struct the cultural orientation and design concept of Jinzhou characteristic cultural creative art in Liaoning. It is proposed
to vigorously promote the logo image of the "Liaoha culture" brand, and to consider the field domain with the syncretic,
open and creative aesthetic tolerance and the multi-dimensional and pioneering value, in order to integrate it into the
overall design research and development of the cultural and creative industries of the local urban commercial tourism. The
interpretation and design practice of regional culture show the cultural orientation and characteristic morphology of
Liaohai culture in the design of Jinzhou urban tourism cultural creative art.
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Fig.1 The paper of the manchu family paper cutting works
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Fig.2 "Brush Mount Hill"
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