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ABSTRACT: The paper aims to explore the specialization design of flat-panel TV in Northeast China and design the
specialization form of flat-panel TV in Northeast China with strong regional characteristics and strong regional represen-
tativeness by constructing the life cycle model of specialization family in Northeast China and researching the life style of
consumers and the consumption of specific products. Through the household survey of high viscosity people, we explored
the family tasks and consumption needs in different stages of family life cycle, and summarized hot words that people in
different family life cycles pay attention to in consumption. Combining with the geographical features of northeast China
as well as human customs and personality characteristics of Northeast people, this paper described the market design
needs, and then designed and located the special form of flat panel TV in Northeast China. The design method and re-
search approach of specialization form of flat panel TV in Northeast China are put forward, and the research direction of
regionalization flat panel TV is expanded. The design method and research approach summarized above are verified and
the specialization form of flat panel TV in Northeast Chinais designed.
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Fig.2 Family life cycle model
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Fig.3 Proportion of TV purchases among people of
different ages in northeast China
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Fig.5 Family life cycle survey results of high viscosity population
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Tab.4 Case processing summary
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Tab.5 Dependent variable coding
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Tab.7 Variables not in the equation
18455 df Sig.
x1 2.846 1 0.092
x2 0.577 1 0.448
x3 4.044 1 0.044
- x4 5.293 1 0.021
Lo x5  0.950 1 0.328
x6 3.909 1 0.048
X7 0.162 1 0.688
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Tab.8 Variablesin the equation

EXP(B)# 95% C.I.

B SE. Wald df Sig. Exp (B)
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HiE 17 x3 0.376 0.257 2.138 1 0.014 1.456 0.880 2.410
x4 0.578 0.248 5.449 1 0.020 1.782 1.097 2.895
X6 0.766 0.353 4.701 1 0.030 2.151 1.076 4.299
x8 —-0.918 0.299 9.439 1 0.002 0.399 0.222 0.717

H -2.230 1.135 3.864 1 0.049 0.107
S 27 x4 0.592 0.245 5.865 1 0.015 1.808 1.120 2.920
X6 0.913 0.340 7.189 1 0.007 2.491 1.278 4.855
x8 —-0.889 0.290 9.364 1 0.002 0.411 0.233 0.727

o -1.645 1.019 2.609 1 0.106 0.193

4 iZiTIIE

41 TERT

ARALH XN [F]) T Rg I X, RAFE, W IR
WA —ERK, R AEE RS AR IE, fddr P
RIZESeXS LU 7. [RIRER 110 “FRAY G 1, fE) M
AL FHATT I ] R R 22 T2k, 3l fei 4+ ] <5 i 3K T
BT, ARAE Ml DS BRAT 2580 R A T T ARl /1, A
X—RIIRE A, Bt T R R BRI
W7 A RECRIE T Ir & 450 WK 8. a3
U R B0 RS AL T T 2R
WEFE, 1A G HTEF- M it AR A s TGl S 4y, i
oA AT A TR] i AR 3 . BEEE P AR R T 5, T
s T B A 2S8R BE H DI RE A T
NS BEARE TR W X — R0 i B 2

TN AR - RN GERL

|

S {J FBL 110k
=L A BITIFIEL: 4.5%
8

S

=

K

(=3

=

!2700 ! 3200 !

4500 !

£
Fig.7 Comparison of differences between different types of south and north

il D7 A | AT 25 A I AR JRE R A A A P Al R
HLP=h A5 R AN BT AR UL 91

42 “ERE#H” &7

TR R INER B FISEARICNNEA 1S b
MEFNAE O SALFT S I TT o (FLAAT - 38R ) hidak:
KTATE, FHECRF, MRl e Z 25, W
T 52 B\ S LR R i) b BLER B 52, ARJE A
XFEBSTE, MEE. BRFNEZINRE
X — G0 BT RECR IR T 2RISR e |
Ko MR e KA B R st ou R, 5 R RUERET
X—RAFE IR EA A —, XS T Img
A MR, BT T KRR X — R HA M
O, 5 FE L SRR AR A A
“TERERE” RV L 10001,

2450 1800 3000

N

3400

3300

2400

" 3700

LA SR AR E R
HER: 110K

3500 ZJTIRMEL 4%

4000

ML PR X



288 %% T 2018 4F 10 H

gt

ISR
HRA T i
%, BT

A
G FHLAAHIL

EAIBRMEH
rBait, e
JETNRER [l
T

K18 sty
Fig.8 Betastructure

= [bian tong]
“u 5 &% L]: “BSEEAT MR,
A S FLFL B S
i, B EARE, - ]

(FREEEER] [FRESIR K]
jingmianh&i  jin shii hul
C0 MO YO0 K87

Ko A Ryt i

Fig.9 Design process of flexible series



% 394% 4 201

R PR A SRR AR AL DR S BT IF

289

> {

B #

it

[ 10

[16ng féng chéng xiang]
(AR - FLE (FLAAF -igiE )« “RFAfE,

BEORF, MBSz B4, 7

AR RPN

Fig.10 Design process of "The process of Dragon and Phoenix" series’

5 45iE

3% HLE A X AR AL XA A | s PR | A3
WA SRR BIESE , AR X R BRI | %
IREAE . PERR AR SHEAT T W7o SR R HIX A K
JEE A= i JA B B ARE RO B0 A T I R AR
P T AR AR A SR 2 i A B A . A ERRE S
A X AN ) SR 2 i 39 I BE AR X - A L A 2K A
RN RI A PIT, PR AR AU M DI 2l 8 %o P i AL e 3K
MITRTETT SR o 456 SPSS Wi KA i A 3 #r, 44
BT, DARE & AR AL X 2 5 i e oK, O
PEATBETRIE . AR TP AR AL TR AR
WEFETT LN ERAL , v B L BE A8 JT 41l L R IX O
SRR BT EYE, ¥ RARR A RIER

SRk :

(1] W, XU, i sC. T I R D s SR S
PR THIRSE[). A T AR, 2017, 38(4): 11—16.
DONG Yang, LIU Wei, LU Bo-wen. Design of Cultural
and Creative Products Based on the History and Culture
of the Imperial Palace in Shenyang[J]. Packaging Engi-
neering, 2017, 38(4): 11—16.

[2] S, X, CRE. AN P A 5 B 4 B TR

JHE[I]. Tk T, 2017, 20(1): 51—58.
WU Meng, LIU Ran, JANG Zhi-bin. Uncertainty Peri-
odic Family Care Resource Scheduling[J]. Industry En-
gineering, 2017, 20(1): 51—58.

[3] e, XMh, BWEE. KT ZAY0N A ThfEd &
PRI TR IR, 2017, 24(1): 18—
26.
HOU Xiao-ting, LIU Wei, CAO Guo-zhong. Research
on Product Design Method of Functional Combination
Based on Multi Biological Effects[J]. Engineering De-
sign Report, 2017, 24 (1): 18—26.

(4] 7rdT, BREE, 5. i ERE ARt A
FRPEOFSE[). HLAKRIE T, 2017, 34(1): 105—109.
SU Jian-ning, CHEN Yan-hao, JING Nan. Research on
Coupling Characteristics in Product Image Modeling
Design[J]. Mechanical Design, 2017, 34(1): 105—1009.

[5] #Ms, Mk, B>, 5T FBS BIRIA/NRIHLA ™ i
I AETIRE R IT[J). MLARis T, 2015, 34(3): 13—17
YANG Peng, DENG Yi-min, YIN Xi. Redesign of Vari-
able Functions for Small Mechanical Products Based on
FBS Model[J]. Mechanical Design, 2015, 34(3): 13—
17.

[6] ZE#E, (TN, B 2kAE. T i i1 AY H e e A 8 ¥R
VRERFE[]]. % THE, 2016, 37(18): 86—91.
LI Hui, HE Ren-ke, XIAO Di-hu. Research on Design
Oriented Digital Library of Regional Culture[J]. Pack-



290

At
£

1

T 7

2018 4F 10 H

(7]

(8l

aging Engineering, 2016, 37(18): 86—91.

M . DCECA SRR S T, T
i, 2017, 38(6): 38—41.

YU Lei. Innovation and Brand Promotion of Regional
Cultural and Creative Products[J]. Packaging Engineer-
ing, 2017, 38(6): 38—41.

OUFH, RAE, PRI, @ AR ST MR
FHTEARR ZAF5E[I]. HLAIT, 2016, 33(5): 105—108.
KUANG Yu-xiang, WU Qun, LUO Shi-wu. Research on
Product Design Evaluation System under the Concept of
Universal Design[J]. Mechanical Design, 2016, 33(5):
105—108.

(9]

(10]

(28 S SR (C il
i A 2 BT 7 ¥ ).
22(3): 597—610.
GONG Lin, ZHANG Zi-jian, XIE Jian. Product Con-
ceptual Design Method Integrating Design Process and
Design Knowledge[J]. Computer Integrated Manufac-
turing System, 2016, 22(3): 597 —610.

Z= SR 2R B AN SO BT BB R SR g T 5
[J. f25 T #, 2016, 37(14): 148—151.

LI Yu-Liang. Study on Cultural and Creative Product
Design Innovation Strategy in Rongchang[J]. Packaging
Engineering, 2016, 37(14): 148—151.

Al DO R S B AR R
THHPLAE B i & S8, 2016,



