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Aesthetic Value of Bashu Culturein Packaging Design of Tourist Souvenirs

YU Nan
(Leshan Vocational and Technical College, Leshan 614000, China)

ABSTRACT: The paper aims to analyze the aesthetic value of Bashu culture in packaging design of tourist souvenirs.
According to style and characteristics of Bashu culture, the cultural elements of Bashu culture were extracted and ana-
lyzed from packaging design of tourist souvenirs. In packaging design of tourist souvenirs, it is necessary to highlight
characteristics and individuality of souvenirs and fully highlight the culture of Bashu. It is necessary to pay attention to
the local characteristics, further clarify the future development trend, and strengthen study on local traditional customs,
living environment, folk decoration and ethnic patterns. At the same time of absorbing foreign culture, it is required to
realize the products in the traditional and modern, ethnic and International fusion, between the modern and traditional, the
East and the West, find the way to develop the local packaging design, make the packaging design of the tourist souvenirs
with the characteristics of the BaShu characteristics in the world design stage in combination with the native culture of
Bashu and based on the connotation of cultural elements. Only the traditional cultureis carried on in the development ac-
tivities, can modern tourist souvenirs package with local characteristics be designed.
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Fig.1 Qiang embroidery packaging
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Fig.2 Sanxingdui pattern handbag
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Fig.3 Zen culture bamboo canister tea packaging
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Fig.4 Packaging of hemp rope rice wine
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Fig.5 Tea packaging in Zen culture
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Fig.6 Zhangfei Beef Sichuan opera facial mask packaging
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Fig.7 Packaging of "Sichuan impression" wine series
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Fig.8 Packaging of Bashu impression specialty
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