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Sanxingdui Decoration on Today's Graphic Design's Revelation

ZHENG Xiao-ren, YIN Xia, XIE Wei-li
(Sichuan Business School, Chengdu 611075, China)

ABSTRACT: Study the appearance ornamentation of the cultural relics unearthed from sanxingdui site. Based on the aes-
thetic characteristics of design, this paper analyzes the form rules of symmetrical balance, unified change, rhythm and
rhythm, and decorative beauty of ornamentation, and analyzes the composition techniques of independent patterns, suit-
able patterns, square and square, edge vision and comprehensive patterns. The paper illustrates the ingenious and reason-
able use of Chinese traditional decorative patterns in the design cases by taking bronze bronze pattern purse, bronze mask
biscuit, Beijing Olympic sports icon, sun god bird necklace and chengdu tianfu square |landscape as examples. The article
discusses the new enlightenment of sanxingdui decoration to the present graphic innovation design: the designer should
improve the aesthetic accomplishment, promote the design level, inherit and carry forward the traditional culture of China.
Be a craftsman; It takes a lot of creativity; The cultural connotation of graphic design needs to be improved. It is con-
cluded that graphic innovative design needs to take form as beauty and culture as root, adhere to the spirit of great country
craftsman, constantly improve the ability of Chinese graphic design innovation, design classic works, and serve human
spiritual needs and social and economic construction.
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