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User Rolesin the Open Design Projectsin Context of Innovative Online Community
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ABSTRACT: The work aims to study the user's role in the open design activities based on the online community. Rally
Fighter product design project in the community of Local Motors was studied based on the social network and content
analysisto analyze the role of different types of usersin the design activity, thus judging the role they played. The analysis
results revealed that the users of online community mainly played the roles like guide, experts, multi-role participant, ac-
tive participant, regular participant and communicator in the open design activities. The guides, experts, multi-role par-
ticipants and communicators are the key participants of open design projects. Although accounting for a small amount
(10.1% of the users), they contribute a lot to the open innovation activities. Thus, the operators of enterprises should pay
more attention to these users. Additionally, although the impacts of regular participants on open design are relatively
small, they are a very large group(78.1% of the users). Therefore, enterprises should put efforts to explore more effective
means to identify the users with professional technical capability from the regular participants, and encourage them to
take part in the innovation events.
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Tab.1 The descriptive statistics of user
behaviors measurements
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